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Strategy, Marketing and Content for

In Association With Media Partners

ëÚ‡ÚÂ„ËË, å‡ÍÂÚËÌ„, äÓÌÚÂÌÚ 

ÑÓÔÓÎÌËÚÂÎ¸Ì˚Â ÛÒÎÛ„Ë
ÒÓÚÓ‚ÓÈ Ò‚flÁË – êÓÒÒËfl 

27-30 Ï‡Ú‡ 2006, Le Royal Meridien National Hotel, Moscow

27-30 March 2006, Royal Meridien National Hotel, Moscow

Improve ARPU And Retention For Individuals And Enterprise Customers  

– Learn From Operators In
Emerging And Developed Markets 

– Maximise Your VAS Revenues

– Marketing Innovative VAS To
Retain Target Customer
Segments

– Mobile Business Services For
Increased Retention And
Revenues

– Successfully Managing Your
Service And Content Partnerships 

English & Russian Simultaneous Translation Available
ë ÒËÌıÓÌÌ˚Ï ÔÂÂ‚Ó‰ÓÏ Ì‡ ‡Ì„ÎËÈÒÍËÈ Ë ÛÒÒÍËÈ flÁ˚ÍË

To Register 
Call: +44 (0) 20 7915 5055
Fax: +44 (0) 20 7915 5056

Email: registration@iir-conferences.com
Web: www.iir-conferences.com/mobilevas

Mobile Value Added Services – Russia

Thursday 30 March – Special Focus Day

Developing And Marketing 
MVNO Services In Russia 

And The CIS

Pre-Conference Workshop
Monday 27 March 2006

Ensuring Success With 
Your MMS Services

Including special Vodafone
operator viewpoint

Speakers 
From 13 
Operators
Worldwide! 



Profi-T-Centre has been the Strategic Partner of IIR in Russia & CIS since
2000. Profi-T works in association with IIR to produce events for delegates
from Russia and the CIS and provides organisational and administrative help
to the delegates of the events. 
http://www.ptcentre.ru/conferences.shtml

Mobile Value Added Services – Russia
ÑÓÔÓÎÌËÚÂÎ¸Ì˚Â ÛÒÎÛ„Ë ÒÓÚÓ‚ÓÈ Ò‚flÁË – êÓÒÒËfl 

Promotional opportunities
For details of sponsorship and
exhibition opportunities at this event
please contact 

Graham Wood: 
+44 (0)20 7915 5170
gwood@iir-conferences.com

êÂÍÎ‡ÏÌ˚Â ‚ÓÁÏÓÊÌÓÒÚË
ÑÎfl ÔÓÎÛ˜ÂÌËfl ‰ÓÔÓÎÌËÚÂÎ¸ÌÓÈ
ËÌÙÓÏ‡ˆËË Ó ÒÔÓÌÒÓÒÍËı
Ô‡ÍÂÚ‡ı Ë ‚ÓÁÏÓÊÌÓÒÚË Û˜‡ÒÚËfl ‚
‚˚ÒÚ‡‚ÍÂ ‚ ‡ÏÍ‡ı ˝ÚÓ„Ó ÒÓ·˚ÚËfl,
ÔÓÊ‡ÎÛÈÒÚ‡, Ò‚flÊËÚÂÒ¸ Ò 

Graham Wood: 
+44 (0)20 7915 5170
gwood@iir-conferences.com

Produced & 
Researched by

About IIR
IIR is the world's largest conference
company and has been the leader in the
provision of business information for
over 20 years. IIR produces over 3000
events each year from a network of
offices in 26 countries.

IIR Telecoms & Technology London is
established as the leading provider of
highly focused strategic telecommunica-
tions conferences. Designed to serve
the needs of both operators and manu-
facturers, our conferences are inter-
national in scope and yet highly focused
on the issues facing the industry.

é ÍÓÏÔ‡ÌËË IIR
IIR – ˝ÚÓ ÍÛÔÌÂÈ¯‡fl ‚ ÏËÂ
ÍÓÏÔ‡ÌËfl – ‡Á‡·ÓÚ˜ËÍ Ë
Û˜Â‰ËÚÂÎ¸ ÔÓÙÂÒÒËÓÌ‡Î¸Ì˚ı
ÍÓÌÙÂÂÌˆËÈ Ë ‚Â‰Û˘ËÈ ÔÓ‚‡È‰Â
·ËÁÌÂÒ-ËÌÙÓÏ‡ˆËË ‚ ÚÂ˜ÂÌËÂ
ÔÓÒÎÂ‰ÌËı 20 ÎÂÚ. IIR ÂÊÂ„Ó‰ÌÓ
‡Á‡·‡Ú˚‚‡ÂÚ Ë Û˜ÂÊ‰‡ÂÚ ·ÓÎÂÂ
3000 ÏÂÓÔËflÚËÈ ÔÓÒÂ‰ÒÚ‚ÓÏ
‡Á‚ÂÚ‚ÎÂÌÌÓÈ ÒÂÚË
ÔÂ‰ÒÚ‡‚ËÚÂÎ¸ÒÚ‚ ‚ 26 ÒÚ‡Ì‡ı
ÏË‡.

èÓ‰‡Á‰ÂÎÂÌËÂ IIR Telecoms &
Technology London Û˜ÂÊ‰ÂÌÓ Í‡Í
‡Á‡·ÓÚ˜ËÍ Ë Û˜Â‰ËÚÂÎ¸
ÒÔÂˆË‡ÎËÁËÓ‚‡ÌÌ˚ı
ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı
ÍÓÌÙÂÂÌˆËÈ, ËÏÂ˛˘Ëı
ÒÚ‡ÚÂ„Ë˜ÂÒÍÛ˛ Ì‡Ô‡‚ÎÂÌÌÓÒÚ¸.
ç‡¯Ë ÍÓÌÙÂÂÌˆËË
‡Á‡·‡Ú˚‚‡˛ÚÒfl  ‰Îfl ÓÔÂ‡ÚÓÓ‚
Ò‚flÁË Ë ÔÓËÁ‚Ó‰ËÚÂÎÂÈ, fl‚Îfl˛ÚÒfl
ÏÂÊ‰ÛÌ‡Ó‰Ì˚ÏË Ë
ÍÓÌˆÂÌÚËÛ˛ÚÒfl Ì‡ Ò‡Ï˚ı
‡ÍÚÛ‡Î¸Ì˚ı Á‡‰‡˜‡ı ÓÚ‡ÒÎË.

To Register Please Call: +44 (0) 20 7915 5055   Fax: +44 (0) 20 7915 5056
Email: registration@iir-conferences.com   Web: www.iir-conferences.com/mobilevas

In Association With

Media Partners
The Russian-Language version of the world
leading industry periodical Mobile
Telecommunications magazine (MT). The
publication is a professional information source

intended for Russian-Language readers well-informed about all the key
professional topics and covers all the main industry problems existing both in
Russia and worldwide. In  2003 10 issues of MCI/RE should appear, with a total
number of copies of 5000. MT is published in Russia by the local publishing
company Profi-Press. E-mail: info@mobilecomm.ru  http://www.mobilecomm.ru 

ÖÊÂÌÂ‰ÂÎ¸ÌËÍ  àÌÙÓÏ‡ˆËÓÌÌÓ„Ó
Ä„ÂÌÚÒÚ‚‡ ë‚flÁË (áÄé «àÌÙÓÏäÛ¸Â-
ë‚flÁ¸) ‚˚ıÓ‰ËÚ ‚ ˝ÎÂÍÚÓÌÌÓÏ Ë ·ÛÏ‡ÊÌÓÏ
‚Ë‰Â. ùÚÓ – ÒÚÛÍÚÛËÓ‚‡ÌÌ˚Â ÌÓ‚ÓÒÚË ÓÚ

‚ÒÂı Û˜‡ÒÚÌËÍÓ‚ ˚ÌÍ‡ ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÈ êÓÒÒËË Ë Á‡Û·ÂÊÌ˚ı ÒÚ‡Ì,
‡ÁÎË˜Ì‡fl ‡Ì‡ÎËÚË˜ÂÒÍ‡fl Ë ÒÔ‡‚Ó˜Ì‡fl ËÌÙÓÏ‡ˆËfl ÔÓ  ˚ÌÍÛ àäí.
èË‚Ó‰ËÚÒfl  Â‡ÍˆËfl ëåà Ì‡ ÒÓ·˚ÚËfl Á‡ ÌÂ‰ÂÎ˛. 
ñÂÎ¸ ËÁ‰‡ÌËfl – ÒÚ‡Ú¸ «ÍÓÏÏÛÚ‡ÚÓÓÏ» ÓÚ‡ÒÎÂ‚ÓÈ ËÌÙÓÏ‡ˆËË.
www.operato.ru

Sotovik («the cell news») is the best known
and most trusted media brand serving the
information needs of the Russian telecoms
industry. With its 50 000 readers Sotovik

holds top positions in nations trade media rates. Sotovik provides a broad range
of independent, comprehensive and unique online information on mobile
communications.

“Mobile Content” is an information portal
dedicated to value added services (VAS) in
Russia.

Updated twice a day "Mobile Content" features
market updates, analytics, new java games and
applications and a multiplicity of functions
available on modern cell phones.

ÜÛÌ‡Î “åÓ·ËÎ¸Ì˚È äÓÌÚÂÌÚ” – Ò‡Ï˚Â Ò‚ÂÊËÂ ÌÓ‚ÓÒÚË ËÁ ÏË‡
ÏÓ·ËÎ¸ÌÓ„Ó ÍÓÌÚÂÌÚ‡ (VAS), ‡Ì‡ÎËÚËÍ‡, ÚÂÌ‰ÂÌˆËË, ‡ÍˆËË, Ó·ÁÓ˚
ÌÓ‚˚ı Ë„ Ë ÒÂ‚ËÒÓ‚, Í‡Ú‡ÎÓ„ ÍÓÏÔ‡ÌËÈ-Û˜‡ÒÚÌËÍÓ‚ ˚ÌÍ‡. 

CNEWS Address: 117393 Moscow, 78
Profsoyuznaya St, RBC, CNews.ru Tel +7 095
363-1157 
Fax  +7 095 363-1111 news@cnews.ru

www.cnews.ru The daily Internet magazine CNews.ru is the largest Russian on-
line periodical devoted to hi-tech. News from CNews.ru is up-to-date information
on the IT market, telecommunications, the latest products, new hardware and
software. The site is based on the portal principle: analytical articles, market
survey results, and Internet poll results are published.

Ä‰ÂÒ 117393 åÓÒÍ‚‡, èÓÙÒÓ˛ÁÌ‡fl ÛÎ., 78, êÅä, CNews.ru íÂÎ. +7 095
363-1157 news@cnews.ru www.cnews.ru CNews.ru -  ‚Â‰Û˘ÂÂ ÓÌÎ‡ÈÌ àí-
ËÁ‰‡ÌËÂ ‚ êÓÒÒËË, ÂÊÂ‰ÌÂ‚ÌÓ ÔÛ·ÎËÍÛ˛˘ÂÂ ·ÓÎÂÂ 100 ÌÓ‚ÓÒÚÂÈ Ó
ÓÒÒËÈÒÍÓÏ Ë ÏÂÊ‰ÛÌ‡Ó‰ÌÓÏ àí-·ËÁÌÂÒÂ. CNews - ˝ÚÓ ÔÓÒÎÂ‰Ìflfl
ËÌÙÓÏ‡ˆËfl Ó ÒÎËflÌËflı, ‡Á‰ÂÎÂÌËflı, ÔÓ„ÎÓ˘ÂÌËflı, ËÌ‚ÂÒÚËˆËflı,
Á‡ÍÓÌÓ‰‡ÚÂÎ¸ÒÚ‚Â. ÇÒÂ Ó ÔÓÒÎÂ‰ÌËı ‡Á‡·ÓÚÍ‡ı ‚ Ó·Î‡ÒÚË ‚˚ÒÓÍËı
ÚÂıÌÓÎÓ„ËÈ, ÌÓ‚ËÌÍ‡ı ‚ ÏËÂ ÍÓÏÔ¸˛ÚÂÓ‚, ÚÂÒÚ˚, Ó·ÁÓ˚, Í‡Ú‡ÎÓ„Ë
ÛÒÚÓÈÒÚ‚. C 2004 „Ó‰‡ Ì‡˜‡Î ‚˚ıÓ‰ËÚ¸ ÊÛÌ‡Î CNews

Sotaweek.ru watches communication
market of Russia and the whole world. It
provides latest news, articles, announces
coming events. Its phones directory is the
largest in Russian internet (over 1500
items). The agency analyses the
communication market, prepares reports for
cellular operators of Russia, explores the
cellular coverage quality, and polls the
public opinion.

MForum.ru - ‚ÒÂ Ó ÒÓÚÓ‚ÓÈ Ò‚flÁË.
ä‡Ú‡ÎÓ„ Ë Ò‡‚ÌÂÌËÂ ÒÓÚÓ‚˚ı
ÚÂÎÂÙÓÌÓ‚, ÎËÒÚËÌ„ ˆÂÌ Ë "„‰Â ÍÛÔËÚ¸".

ÇÓÁÏÓÊÌÓÒÚ¸ ÔÓ‰Ó·‡Ú¸ ÎÓ„ÓÚËÔ˚, ÏÂÎÓ‰ËË Ë Ë„Û¯ÍË ‰Îfl ÔÓ˜ÚË Î˛·Ó„Ó
ÚÂÎÂÙÓÌ‡, ÓÁÌ‡ÍÓÏËÚ¸Òfl Ò ÚÂÒÚ‡ÏË ÌÓ‚ËÌÓÍ. ÇÒÂ„‰‡ Ò‡Ï˚Â Ò‚ÂÊËÂ Ë Ò‡Ï˚Â
ÔÓÎÌ˚Â ÌÓ‚ÓÒÚË ÒÓÚÓ‚ÓÈ Ò‚flÁË Ë ÏÓ·ËÎ¸ÌÓ„Ó ÍÓÌÚÂÌÚ‡.
ÖÒÚ¸ ‡‚ÚÓÁ‡„ÛÁÍ‡ ÔÓ WAP. 

MForum – Information Internet Portal "Mobile Forum" (www.mforum.ru) is the
recognized leader in supplying on-line business information to cellular
professionals in Russia and other Russian speaking countries (Ukraine, Belarus,
ex-USSR). Daily audience of 9000 visitors comprises top managers, specialists,
and other decision makers. MForum.ru is also a popular site for advanced cellular
users who look for information and support on various mobile terminals. The site
presents comprehensive mobile phone catalogue with pricing and where-to-buy
information, new model reviews, and test drives. Mobile entertainment section
includes Java and SMS games, ringtones, cards, and various discussion forums.

«àäë» («àÌÙÓÏäÛ¸Â-ë‚flÁ¸») - ÔÂ‚˚È (Ò 1992
„.) ‚ êÓÒÒËË Ë ÒÚ‡Ì‡ı ëçÉ ‰ÂÎÓ‚ÓÈ ÊÛÌ‡Î ÓÚ‡ÒÎË
Ò‚flÁË Ë àí. äÓÌˆÂÔˆËfl ÊÛÌ‡Î‡ – àÌÙÓÏ‡ˆËfl.
äÓÏÏÂÌÚ‡ËË. ëÚ‡ÚÂ„ËË. 
á‡‰‡˜Ë ÊÛÌ‡Î‡: ÔÓÍ‡Á˚‚‡Ú¸ ËÌÙÓÏ‡ˆËÓÌÌÛ˛
Í‡ÚËÌÛ ‡Á‚ËÚËfl ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÈ + ‡Ì‡ÎËÁ
ÚÂıÌÓÎÓ„Ë˜ÂÒÍËı, ˝ÍÓÌÓÏË˜ÂÒÍËı Ë ·ËÁÌÂÒ-‡ÒÔÂÍÚÓ‚ +
ÒÚ‡ÚÂ„ËË ‰‚ËÊÂÌËfl ‚ÔÂÂ‰.

óËÚ‡ÚÂÎË «àäë» – ˝ÚÓ ÛÍÓ‚Ó‰ËÚÂÎË ÍÓÏÔ‡ÌËÈ: ÔÓÒÚ‡‚˘ËÍÓ‚
(Vendors), ÒËÒÚÂÏÌ˚ı ËÌÚÂ„‡ÚÓÓ‚ (Integrators), ÓÔÂ‡ÚÓÓ‚ Ò‚flÁË
(Providers), Â„ÛÎËÛ˛˘Ëı Ó„‡ÌÓ‚, ÓÚ‡ÒÎÂ‚˚ı ÒÓ˛ÁÓ‚ Ë
‡ÒÒÓˆË‡ˆËÈ. èÓ˝ÚÓÏÛ Ì‡¯‡ ‡Û‰ËÚÓËfl - V.I.P. – (Vendors, Integrators,
Providers).miks@miks.ru, www.miks.ru.

IKS-magazine («InformCourier-Svyaz») is the first (since 1992) business
magazine for telecom & IT in Russia and CIS, an efficient source of information
for top managers - telecom operators, both traditional and alternative service-
providers, corporate networks, regulating bodies. IKS’ concept: – Information and
Knowledge Source: All about telecommunication business in Russia. Covering:
economic, legal, political and management issues in ICT industry + technology
analyses and business aspects + strategies and tendencies of the industry
development.
Our target audience is top-management of ICT-industry: Vendors, Integrators,
Providers (V.I.P.).miks@miks.ru, http://www.miks.ru

çÓ‚˚Â ÚÂıÌÓÎÓ„ËË ËÁÏÂÌfl˛Ú ÔË‚˚˜Ì˚È ‰ÂÎÓ‚ÓÈ
ÏË ·ÛÍ‚‡Î¸ÌÓ Ì‡ „Î‡Á‡ı. «CONNECT!»– ˝ÚÓ
Ò‡Ï‡fl ‡ÍÚÛ‡Î¸Ì‡fl ËÌÙÓÏ‡ˆËfl Ó·
ËÒÔÓÎ¸ÁÓ‚‡ÌËË ÌÓ‚˚ı

ËÌÙÓÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÚÂıÌÓÎÓ„ËÈ ‰Îfl ÔÓ‚˚¯ÂÌËfl ˝ÙÙÂÍÚË‚ÌÓÒÚË
·ËÁÌÂÒ‡. Ç ·ËÁÌÂÒÂ ÌÂÚ ÏÂÎÓ˜ÂÈ. 

Ç‡ÊÌÓ ‚ÒÂ! 
àÌÙÓÏ‡ˆËÓÌÌÓÂ Ì‡ÔÓÎÌÂÌËÂ ÊÛÌ‡Î‡: Ó·ÁÓ ÒÓ‚ÂÏÂÌÌ˚ı
ËÌÙÓÏ‡ˆËÓÌÌ˚ı Ë ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÚÂıÌÓÎÓ„ËÈ ‰Îfl ·ËÁÌÂÒ‡,
Ô‡ÍÚË˜ÂÒÍËÂ ÂˆÂÔÚ˚, ÍÓÌÒÛÎ¸Ú‡ˆËË ˝ÍÒÔÂÚÓ‚ ‡ÁÎË˜Ì˚ı ÓÚ‡ÒÎÂÈ ˚ÌÍ‡,
ÒÓ‚ÂÚ˚ ÒÔÂˆË‡ÎËÒÚÓ‚ Ó ÚÓÏ, Í‡Í ‚ÂÒÚË ·ËÁÌÂÒ ‚ ÌÓ‚˚ı ˝ÍÓÌÓÏË˜ÂÒÍËı
ÛÒÎÓ‚Ëflı. éÔÓÒ˚ ÔÓÎ¸ÁÓ‚‡ÚÂÎÂÈ, ÚÂÏ‡ÚË˜ÂÒÍËÂ ÒÚ‡ÌËˆ˚, ÍÛ„Î˚Â ÒÚÓÎ˚ Ë
‰ËÒÍÛÒÒËË, ÂÈÚËÌ„Ë, Í‡Ú‡ÎÓ„ ÌÓ‚˚ı ÔÓ‰ÛÍÚÓ‚ Ë Â¯ÂÌËÈ ITT-˚ÌÍ‡. 
ÄÛ‰ËÚÓËfl: ÜÛÌ‡Î ‰Îfl ÛÍÓ‚Ó‰ËÚÂÎÂÈ, CIO, ÚÂıÌË˜ÂÒÍËı ÏÂÌÂ‰ÊÂÓ‚,
ÒÔÂˆË‡ÎËÒÚÓ‚ ÔÓ ËÌÙÓÏ‡ˆËÓÌÌ˚Ï Ë ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚Ï ÚÂıÌÓÎÓ„ËflÏ,
ÍÓÔÓ‡ÚË‚Ì˚ı ÔÓÎ¸ÁÓ‚‡ÚÂÎÂÈ.
• é·˙ÂÏ : 140-160 ÔÓÎÓÒ •  íË‡Ê: 37 Ú˚Ò. ˝ÍÁÂÏÔÎflÓ‚ • ä‡ÒÓ˜ÌÓÒÚ¸: 4+4 
•  ê‡ÒÔÓÒÚ‡ÌÂÌËÂ: ÔÓ ÔÓ‰ÔËÒÍÂ  • ùÎÂÍÚÓÌÌ‡fl ‚ÂÒËfl:
http://www.connect.ru

New technologies are virtually changing the traditional business world before our
eyes. “CONNECT!” is the most up-to-date information about using the newest
infromation and communication technologies to enhance the business
efficiency. You wouldn’t find trinkets in business. 

Everything is important! 
Information activity of the edition: review of the modern information and
telecommunication technologies for business, practical tips, recommendations of
experts in various market branches, professional advice on how to run a business
under the new economic conditions. User polls, subject pages, round table sessions
and discussions, ratings, catalogue of new products and ITT market solutions.
Destination: for managers, CIO, technical managers, specialists in information and
telecommunication technologies, corporative users.
• Size: 140-160 type pages  • Edition: 37,000 pcs  • Coloring: 4+4  
• Distribution: by subscription • Internet version: http://www.connect.ru

Modern Telecommunications LLC
www.modetel.ru is a member of the Russian
Association of GSM operators. The products
and services include: 

•  Analytical reports on Russian & international cellular market 
•  Informational-analytical database “The Russian cellular networks operators” 
•  Complex analytical consulting 
•  Licensing business support 
•  “Turn key” network projects 
•  Competitors` analysis 
•  Investment rating                                

http://www.modetel.ru 
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Right now, operators in Russia and the CIS are
facing fresh challenges: as customer acquisition
becomes less important, how do you keep your
valuable customers? How can you build up your
revenues? Mobile Value Added Services – Russia
is here to help you, bringing expert speakers
from emerging and developed markets to share
their experience tackling the challenges you face.

This is an excellent opportunity to hear new
ideas, build new contacts and benchmark your
activities against operators from across Europe,
the Middle East and Asia.

In addition to this, we have a special focus day
examining how MVNOs can combine their prices
and VAS portfolio to build up a successful
business. Whether you are an MNO, MVNO or
fixed operator, this is a great opportunity to see
how MVNOs can succeed in the Russian
telecoms environment.

Ç Ì‡ÒÚÓfl˘ÂÂ ‚ÂÏfl ÓÔÂ‡ÚÓ‡Ï êÓÒÒËË Ë ëçÉ
ÔËıÓ‰ËÚÒfl ÒÚ‡ÎÍË‚‡Ú¸Òfl Ò ÌÓ‚˚ÏË ÚÛ‰ÌÓÒÚflÏË:
ä‡Í ÒÓı‡ÌËÚ¸  Ì‡Ë·ÓÎÂÂ ˆÂÌÌ˚ı ÍÎËÂÌÚÓ‚?
ä‡Í Ó·ÂÒÔÂ˜ËÚ¸ ÌÂÓ·ıÓ‰ËÏ˚È ÛÓ‚ÂÌ¸
‰ÓıÓ‰ÌÓÒÚË?
«ÑÓÔÓÎÌËÚÂÎ¸Ì˚Â ÛÒÎÛ„Ë ÒÓÚÓ‚ÓÈ Ò‚flÁË  –
êÓÒÒËfl» ÔÂ‰Î‡„‡ÂÚ Ç‡Ï ‚ÓÁÏÓÊÌÓÒÚ¸ ÛÒÎ˚¯‡Ú¸
‚Â‰Û˘Ëı ˝ÍÒÔÂÚÌ˚ı ÔÂ‰ÒÚ‡‚ËÚÂÎÂÈ ‡Á‚ËÚÓ„Ó
˚ÌÍ‡, ÍÓÚÓ˚Â „ÓÚÓ‚˚ ÔÓ‰ÂÎËÚ¸Òfl Ò Ç‡ÏË Ëı
ÓÔ˚ÚÓÏ ÔÂÓ‰ÓÎÂÌËfl ÚÛ‰ÌÓÒÚÂÈ, ‡ÍÚÛ‡Î¸Ì˚ı ‰Îfl
Ç‡Ò ÒÂÈ˜‡Ò. 

ùÚÓ ÓÚÎË˜Ì‡fl ‚ÓÁÏÓÊÌÓÒÚ¸ ÛÒÎ˚¯‡Ú¸ Ò‚ÂÊËÂ
Ë‰ÂË, Ì‡ÈÚË ÌÓ‚˚Â ÍÓÌÚ‡ÍÚ˚ Ë ÓˆÂÌËÚ¸
‰ÂflÚÂÎ¸ÌÓÒÚ¸  Ç‡¯ÂÈ ÍÓÏÔ‡ÌËË ÓÚÌÓÒËÚÂÎ¸ÌÓ
‰Û„Ëı ÓÔÂ‡ÚÓÓ‚ ËÁ Ö‚ÓÔ˚, ëÂ‰ÌÂ„Ó ÇÓÒÚÓÍ‡
Ë ÄÁËË.

äÓÏÂ ÚÓ„Ó, Ï˚ Ú‡ÍÊÂ ‚ÍÎ˛˜ËÎË ‚ ÔÓ„‡ÏÏÛ
‰ÓÔÓÎÌËÚÂÎ¸Ì˚È ‰ÂÌ¸, ÒÙÓÍÛÒËÓ‚‡ÌÌ˚È Ì‡
MVNO. ä‡Í ‚ËÚÛ‡Î¸Ì˚Â ÓÔÂ‡ÚÓ˚  ÏÓ„ÛÚ
Ó·˙Â‰ËÌËÚ¸  ˆÂÌ˚ MVNO Ë ‚ÓÁÏÓÊÌÓÒÚË VAS
‰Îfl ÔÓÒÚÓÂÌËfl  ÛÒÔÂ¯ÌÓ„Ó ·ËÁÌÂÒ‡. ÖÒÎË Ç‡¯‡
ÍÓÏÔ‡ÌËfl - MNO, MVNO ËÎË ÓÔÂ‡ÚÓ
ÙËÍÒËÓ‚‡ÌÌÓÈ Ò‚flÁË, Û Ç‡Ò ÂÒÚ¸ Á‡ÏÂ˜‡ÚÂÎ¸Ì‡fl
‚ÓÁÏÓÊÌÓÒÚ¸ ÛÁÌ‡Ú¸ Ó ÔÓÒÎÂ‰ÌËı ÚÂÌ‰ÂÌˆËflı
MVNO Ì‡ ÓÒÒËÈÒÍÓÏ ˚ÌÍÂ
ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÈ.  

Mobile Value Added Services – Russia
ÑÓÔÓÎÌËÚÂÎ¸Ì˚Â ÛÒÎÛ„Ë ÒÓÚÓ‚ÓÈ Ò‚flÁË – êÓÒÒËfl 

Hear Expert Speakers From

Who Will Attend?

ìóÄëíçàäà:

Our events are great opportunities to network with mobile
operators from the CIS and beyond. Our events this year
have included delegates from:

• Astelit • Azercell • BITE • Bitel 
• Coscom Uzbeck • Comstar 

• Enisey Telecom • Geocell • K-Mobile • 
• Kyivstar • Latvian Mobile Telephone 

• Magticom • MegaFon • Mobicom-Novosibirsk • 
• Mobilfon • Mobitel • MTS • Omnitel 

• Sakhalin Telecom Mobile •
• Sonic Duo • Tele2 • UMC • 

• Uralskiy GSM • Voxtel  • 

ç‡¯Ë ÒÓ·˚ÚËfl ÔÂ‰ÓÒÚ‡‚Îfl˛Ú Ç‡Ï ‚ÂÎËÍÓÎÂÔÌ˚Â
‚ÓÁÏÓÊÌÓÒÚË  Ó·˘ÂÌËfl Ò ÓÔÂ‡ÚÓ‡ÏË ÒÓÚÓ‚ÓÈ
Ò‚flÁË. ç‡¯Ë ÔÓ¯Â‰¯ËÂ ÍÓÌÙÂÂÌˆËË ÔÓÒÂÚËÎË
ÔÂ‰ÒÚ‡‚ËÚÂÎË ÒÎÂ‰Û˛˘Ëı ÍÓÏÔ‡ÌËÈ:

• Astelit • Azercell • BITE • Bitel 
• Coscom Uzbeck • Comstar 

• Enisey Telecom • Geocell • K-Mobile • 
• Kyivstar • Latvian Mobile Telephone 

• Magticom • MegaFon • Mobicom-Novosibirsk • 
• Mobilfon • Mobitel • MTS • Omnitel 

• Sakhalin Telecom Mobile •
• Sonic Duo • Tele2 • UMC • 

• Uralskiy GSM • Voxtel  • 

• E-Plus
• Fastlink
• mobilkom austria
• Mobiltel
• MTS
• O2 Asia

• T-Mobile Austria
• T-Mobile Germany
• Turkcell  
• Virgin Mobile
• Vodafone
• Voxtel

• E-Plus
• Fastlink
• mobilkom austria
• Mobiltel
• MTS
• O2 Asia

• T-Mobile Austria
• T-Mobile Germany
• Turkcell  
• Virgin Mobile
• Vodafone
• Voxtel
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Pre-Conference 

Workshop – 
Monday 27 March 2006

Conference Day One – Tuesday 28 March 2006

Registration begins at 09.00 ready for an
09.30 start. The day will continue until
16.40 with appropriate breaks for
refreshments.

09.30 – 12.30
Providing Premium P2P And Application-
To-Peer (A2P) MMS Services For
Business And Individual Customers
MMS opens up a wealth of potential services for
telecoms operators. It has been used as a
revenue-generating tool both as an advanced
peer-to-peer messaging service and as a medium
for premium content downloads.  However, there
are significant issues to be addressed:

• What strategy is most suited for your market:
P2P, A2P or both?

• Examining the market size and revenue
opportunity for different P2P and A2P services

• Modelling the cost and profitability of different
MMS pricing and service strategies 

• Examining service and quality requirements for
businesses and consumers

• Tackling problems of media content rights; what
new issues are raised by MMS services?

• Evaluating the benefits of bundling MMS with
other services in your content portal

12.30 – 13.40  Lunch

13.40 – 14.20 
Operator Perspective: Fine-Tuning The
MMS Environment To Deliver High-Quality
MMS To The End User 
• Analysing the value of transcoding
• Maximising the "Delivery-to-Phone" rate by

means of
– Device detection to identify customers’

handset models
– Automatic Device Configuration
– Avoiding MMS delivery to legacy phones

• Measuring the service quality
Bernd Mielke
Roadmap Coordinator MMS
Global Service Platforms Development
Vodafone

14.20 - 16.40 
Analysing The Impact Of MMS Content
Services On Your Service Portfolio And
Content Provider Relationships
• How do MMS content services differ from WAP

services and how does this affect your content
acquisition strategy?

• Integrating MMS content services into your
overall content service portfolio

• To what extent is MMS content likely to
cannibalise other revenue streams?

• Exploring different business models enabled by
MMS downloads and how these can impact
your brand and your revenues

• Managing your ongoing relationship with
content providers

For further details of the day’s agenda
and presenters, please see our website at 
www.iir-conferences.com/mobilevas.

Ensuring
Success With
Your MMS
Services 

Late 
Addition!

09.00 Registration and refreshments

09.30 Introductory remarks from the Chair

09.40 Keynote Speech: Understanding The
Market For VAS In Urban Areas And
The Regions – What Can VAS
Realistically Achieve For Your
Company?
• Examining the contrast between major urban areas

and rural areas in terms of
– Customer disposable income
– Telecoms usage 
– Telecoms coverage, network quality and

capabilities
• Understanding the different lifestyle requirements of

different regions and tailoring VAS to suit each
customer
– Making VAS which are necessary to the user

• Analysing how well you can adopt different VAS
strategies in different areas: customer acquisition,
ARPU growth and customer retention
– What ROI can you expect, if any, from these

different strategies in different areas?

Senior Russian operator speaker – for details
see www.iir-conferences.com/mobilevas

10.20 Market Comparison: Providing An
Overview Of VAS Customers And
Strategies In Other Developing
Markets
• Outlining the market status and competitive

environment
• Identifying key drivers and inhibitors of VAS uptake

and service development
• Examining VAS success stories and analysing

reasons for their success in a developing market
– What marketing strategies have proved effective at

promoting value added services?
• Ensuring competitive advantage through your

services as a means of lowering your CRM costs and
churn

• How can you switch to a VAS strategy that drives
ARPU?

Kresimir Alic
Senior Analyst
IDC

11.00 Morning refreshments

11.20 Developing And Aligning An Overall
VAS Strategy With Your Corporate
Goals And Branding
• Outlining the problems associated with developing

value added services that do not reflect your overall
business aims
– Under-used services or services irrelevant to your

core customers
– Confusing marketing messages from different parts

of your business
• Overcoming operational and organisational obstacles

to improve clarity in service development
• Examining the ability of VAS and portal sub-brands to

broaden and enhance the appeal of  your brand
Frank Levering
Application Development 
Manager (Asia Pacific)
O2

12.00 Virgin Mobile Bites - Providing
Content And Infotainment Services In
The UK 
• Outlining Virgin’s Mobile Bites portal

– Technologies
– Pricing
– Customer targeting

• Analysing insights into our customer base and their
activities 
– Demand for different services
– Customer research
– Content & Download Usage

• Evaluating the success of the Bites portal
• Learning lessons for the future
John Conlon
Product Manager 
Mobile Bites
Virgin Mobile 

12.40 Lunch

14.00 Maximising Revenues Across Your
Value Added Service Portfolio 
• Establishing how your services compare with your

competitors’ for price and service quality  
• How is this related to the price perceptions of your

customers? 
• Modelling the customers for your services to

establish the maximum revenue opportunity,
accounting for
– Churn rates and acquisition costs at different price

levels
– Service usage patterns

• Putting together bundles of value added services to
target groups with different needs and different levels
of price awareness
– Accounting for special discounts and offers in your

pricing strategy
• Analysing the results to date and learning lessons for

the future
Senior speaker to be confirmed, HP

14.40 Examining Successful VAS Strategies
In Regional CIS Markets
This presentation will provide case studies of major
VAS projects launched on the Moldovan market. These
will be used to illustrate a number of strategic guidelines
for building a successful VAS portfolio in the CIS
regions.
Eugen Boico, Marketing And
Communication Manager, Voxtel

15.20 Afternoon refreshments

15.40 Examining Key Factors In The
Success Of Mobitel’s Portal 
Planet is Mobitel’s unique mobile portal, which is used
by 50% of Mobitel’s customers, an extremely high
penetration rate
• Quantifying the true value of a mobile portal and

services 
• Creating complementary portal technology and

content 
• Personalising your portal to meet end-user needs 
• Managing the planet portal over GSM, GPRS, UMTS

and WiFi 
Teodor Prosen, Solution Sales
Manager, Mobitel Slovenia

16.20 Creating Addictive Infotainment
Services That Maximise ARPU
• Identifying consumer drivers for different infotainment

services 
– Which services satisfy which customer needs or

interests?
– How does this reflect the type of customer using

each service?
• Delivering the right quantity of content for each

infotainment service
• Pricing infotainment differentially in order to leverage

higher-value users
– How price elastic are your users?
– What impact will price reductions have on usage? 

• Increasing the frequency of infotainment usage
among marginal users 

• Cross-selling and cross-marketing your services
Alexey ChuikinDirector, Business
Development, Plastic Media

17.00 Late Addition 
Operator Speaker!
We are pleased to announce 
the participation of
Cenk Bayrakdar
Value Added Services Director
Turkcell
For full details of Mr Bayrakdar’s talk, please see our
online agenda at www.iir-conferences.com/mobilevas

17.40 Closing remarks by the Chair

17.50 End of Day One and 

DDrriinnkkss  RReecceeppttiioonn
IIR invites you to join our
speakers for drinks. This is a
great opportunity to relax and
discuss the topics of the day in
a relaxed atmosphere.
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09.00 Registration and refreshments

09.30 Introductory remarks from the Chair

09.40 Boosting Your Revenues And Retention
By Developing Interactive Media
Services
• Outlining the reasons for telecoms companies to co-

operate with companies in
– Digital media
– Radio and publishing

• Creating premium-rate services that rely on normal
media consumption
– Setting up an agreement between media company

and operator
– Managing the relationship during the project
– Pricing services and sharing revenues

• Case studies from Bulgaria and the region
• Evaluating the impact of interactive media services for

the media and the operator
– Revenues
– Customer retention
– Uptake of other premium services

Nikolay Chakrakchiev, Head of Value
Added Services, Mobiltel

10.20 E-Plus And Universal Music: Effective
Partnering Between A National
Challenger And A Global Market Leader 
• Building up partnering propositions for brand owners
• Establishing a partnering process to ensure you

understand each others’ business needs and abilities
• Managing your partnering relationship and agreements

going forward
• Increasing the value of partnership for both sides
• Conclusions and lessons for the future
Christof Fromm, Head of Content
E-Plus

11.00 Morning refreshments

11.20 Effectively Targeting Older Customers
With Services And Advertising To
Encourage Them To Use VAS 
• Outlining the causes for resistance to VAS in older

people
– Low incomes
– Relative physical impairment
– Unfamiliarity with using non-voice services

• Researching key service requirements of older people
and responding to their demands 

• Enabling straightforward registration and control of the
service

• Creating advertisements and marketing in appropriate
locations to demonstrate the service

• Developing means to effectively reach older customers
by word of mouth and personal recommendation

• Analysing the results of developing and marketing
services for older customers
– How did their use of other value-added services

change?
Senior speaker to confirm; please see website for
updated details

12.00 Encouraging Mobile VAS Adoption
Among Lower-Income Groups
• Outlining the current usage habits of low-income

telecoms users: voice, SMS, other services
• Analysing the customer needs which are reflected in

their telecoms usage: can we create services to meet
other important needs?
– Learning lessons from other countries with low-income

users
• How big is the role of handset prices in limiting mobile

adoption among low-income users? What can be done
to reduce this?

• Building new models of mobile VAS pricing and payment
to encourage wider or increased use of SMS and other
services
– Third-party bill payment
– Incentives and bulk discounts

Khaled Nuseibeh, Team Leader, Mobile
Data Services, Fastlink

12.40 Lunch

14.00 Learning Lessons From T-Mobile’s 
Successful MMS-Based Services  
• Analysing the effectiveness of MMS bundled price

models
• Stimulating P2P MMS usage by sending greeting cards
• Encouraging users for adult content MMS

– Case study: Private Picture MMS
• Case study: News MMS services
• Gaining customer loyalty through MMS-based news

letters
Shannon Skistad
Senior Content & Application 
Manager t-zones
T-Mobile

14.40 Increasing Innovation In Value Added
Services Development
• Examining the tools to create innovative VAS 

– To strengthen current business models
– To create new revenue channels
– Increasing customers’ loyalty

• Analysing opportunities from VAS now and in the near
future
– Social applications 
– Entertainment applications
– Context awareness - concepts and applications
– Utility services

• Increasing ARPU and encouraging a rich mobile
environment

• Identifying which innovations are likely to be
commercially successful

Idan Gafni
VP Business & Strategy, Oppix
VAS Consultant, Serial Entrepreneur

15.20 Afternoon refreshments

15.40 Building Mobile Business Services To
Increase Revenues And Retain Business
Customers 
• Creating timely responses to corporate needs for

mobility, security and network access
– Mobile broadband
– Push e-mail services

• Examining how these services fit within mobilkom's
overall business service portfolio

• Promoting these services to corporate customers
– How can you justify the cost of these services to

companies?
– What were the main reasons for companies to refuse

these services?
• Analysing the success of mobile broadband and push

email in terms of service uptake, usage, revenue growth
and customer retention

• Learning lessons for future business service
development

Barbara Oberdorfer
Mobile Business Services Head of
Product Management 
mobilkom austria

16.20 Developing New Revenue Streams
Through Wholesale And Business Value
Added Services
• Outlining the key challenges for T-Mobile in managing

business customers
• Acting as network wholesaler to specialist business

service providers 
• Creating partnerships with VAS providers to offer

network services to consumer and business customers 
– Comparing the benefits of offering white label or

branded services
• Increasing data revenues by providing mobile business

applications in-house
• Case study: managing a hosted ASP solution with a

partner 
– What challenges did this raise for T-Mobile’s billing

interfaces?
• Examining the success of T-Mobile’s strategies 
Bernhard Witzeling
Head of Partnering & OEM, 
Business Marketing
T-Mobile Austria

17.00 Closing remarks by the Chair

17.10 End of Day Two

Conference Day Two – Wednesday 29 March 2006

Developing And
Marketing 
MVNO Services
In The CIS

MVNOs are becoming an increasingly
important means to boost telecoms
revenues and exploit niche markets.
However, which business models will
succeed in the Russian and CIS markets?
Can MVNOs use their VAS portfolio to
avoid price wars? How well can you tailor
your prices and services for particular
markets? This special focus day will help
you understand the opportunities and
challenges of developing and marketing
MVNOs and their VAS.

Registration will begin at 9.00 in time for a
9.30 start. The day will run from 9.30 to
4.00 with breaks for lunch and
refreshments.

AGENDA
Introduction

1. MVNO Business Strategies And How
They Affect Your Service Portfolio
• Examining different MVNO business models

for strengths and weaknesses
• Analysing key determinants of MVNO

business success

2. Branding & Market Positioning For
MVNOs
• Understanding how your brand and marketing

support will impact upon your target market
• Evaluating the competition for customer

telecoms spend and strategies to build market
share

• Positioning the MVNO as a media or news
channel as well as a telecoms service

3. Developing And Maintaining A VAS 
Portfolio
• Researching your market to identify suitable

service options and develop new services
• Managing your relationships with service and

content partners
• Identifying opportunities for content

development based upon target customer
behaviour

• Innovating in service presentation and delivery

4. Pricing MVNO Services
• How are your prices limited by your cost

structure and partner agreements?
– Wholesale MNO pricing
– Partnership and revenue sharing
agreements

• Pricing to optimise uptake or revenues
• Using brand and service differentiation to

avoid price wars
• Examining the role of handset pricing on

successful service offerings

Post-Conference 
Focus Day – 

Thursday 30 March 2006
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09.00 êÂ„ËÒÚ‡ˆËfl 

09.30 ÇÒÚÛÔËÚÂÎ¸ÌÓÂ ÒÎÓ‚Ó ÇÂ‰Û˘Â„Ó

09.40 èÓÌËÏ‡ÌËÂ ˚ÌÍ‡ ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı
ÔÎ‡ÚÌ˚ı ÛÒÎÛ„ (value-added services,
VAS) ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË ‰Îfl „ÓÓ‰ÒÍÓÈ
ÁÓÌ˚ Ë Â„ËÓÌÓ‚ – ˜ÚÓ Â‡Î¸ÌÓ ÏÓÊÂÚ
‰‡Ú¸ Ç‡¯ÂÈ ÍÓÏÔ‡ÌËË ‚ÌÂ‰ÂÌËÂ VAS?
• àÒÒÎÂ‰Ó‚‡ÌËÂ ÍÓÌÚ‡ÒÚ‡ ÏÂÊ‰Û ÍÛÔÌÂÈ¯ËÏË

„ÓÓ‰ÒÍËÏË Ë ÒÂÎ¸ÒÍËÏË ‡ÈÓÌ‡ÏË ‚ ÚÂÏËÌ‡ı
– óËÒÚÓ„Ó ‰ÓıÓ‰‡ ‡·ÓÌÂÌÚÓ‚
– àÒÔÓÎ¸ÁÓ‚‡ÌËfl ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÚÂıÌÓÎÓ„ËÈ
– íÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌÓ„Ó ÔÓÍ˚ÚËfl, Í‡˜ÂÒÚ‚‡ Ë

ÔÓËÁ‚Ó‰ËÚÂÎ¸ÌÓÒÚË ÒÂÚË
• èÓÌËÏ‡ÌËÂ ‡ÁÎË˜Ì˚ı ÚÂ·Ó‚‡ÌËÈ, ‰ËÍÚÛÂÏ˚ı ÒÚËÎÂÏ

ÊËÁÌË ‚ ‡ÁÎË˜Ì˚ı Â„ËÓÌ‡ı Ë ‡‰‡ÔÚ‡ˆËfl VAS ‚
ˆÂÎflı Û‰Ó‚ÎÂÚ‚ÓÂÌËfl ÔÓÚÂ·ÌÓÒÚÂÈ Í‡Ê‰Ó„Ó ÍÎËÂÌÚ‡
– ê‡Á‡·ÓÚÍ‡ VAS-ÛÒÎÛ„, ‰ÂÈÒÚ‚ËÚÂÎ¸ÌÓ ÌÂÓ·ıÓ‰ËÏ˚ı

‡·ÓÌÂÌÚ‡Ï
• ç‡ÒÍÓÎ¸ÍÓ ıÓÓ¯Ó Ç˚ ÏÓÊÂÚÂ ‡‰‡ÔÚËÓ‚‡Ú¸

ÒÚ‡ÚÂ„ËË VAS ‚ ‡ÁÎË˜Ì˚ı Â„ËÓÌ‡ı: ÔË‚ÎÂ˜ÂÌËÂ Ë
Û‰ÂÊ‡ÌËÂ ÍÎËÂÌÚÓ‚, Ï‡ÍÒËÏËÁ‡ˆËfl ÒÂ‰ÌÂ„Ó ‰ÓıÓ‰‡
Ì‡ ‡·ÓÌÂÌÚ‡ (APRU)
– ä‡ÍÓÈ ÛÓ‚ÂÌ¸ ÔË·˚ÎË Ì‡ ËÌ‚ÂÒÚËÓ‚‡ÌÌ˚È

Í‡ÔËÚ‡Î Ç˚ ÏÓÊÂÚÂ ÓÊË‰‡Ú¸?
á‡fl‚ÎÂÌÌ˚È ‰ÓÍÎ‡‰˜ËÍ: èÂ‰ÒÚ‡‚ËÚÂÎ¸ ‚˚Ò¯Â„Ó Á‚ÂÌ‡
ÛÔ‡‚ÎÂÌËfl ÓÒÒËÈÒÍÓ„Ó ÓÔÂ‡ÚÓ‡ Ò‚flÁË – ‰Îfl
ÔÓÎÛ˜ÂÌËfl ·ÓÎÂÂ ÔÓ‰Ó·ÌÓÈ ËÌÙÓÏ‡ˆËË ÔÓÒÂÚËÚÂ Ì‡¯
web-Ò‡ÈÚ www.iir-conferences.com/mobilevas

10.20 ë‡‚ÌÂÌËÂ ˚ÌÍ‡: ÔÂ‰ÓÒÚ‡‚ÎÂÌËÂ
Ó·ÁÓ‡ VAS-‡·ÓÌÂÌÚÓ‚ Ë ÒÚ‡ÚÂ„ËÈ,
ËÒÔÓÎ¸ÁÛÂÏ˚ı Ì‡ ‰Û„Ëı
‡Á‚Ë‚‡˛˘ËıÒfl ˚ÌÍ‡ı
• é·ÁÓ ˚ÌÓ˜ÌÓ„Ó ÒÚ‡ÚÛÒ‡ Ë ÍÓÌÍÛÂÌÚÌÓÈ ÒÂ‰˚
• éÔÂ‰ÂÎÂÌËÂ ÍÎ˛˜Â‚˚ı Ù‡ÍÚÓÓ‚ ÔÓÌËÏ‡ÌËfl ˚ÌÍ‡

VAS Ë ‡Á‚ËÚËfl VAS-ÛÒÎÛ„ 
• ÄÌ‡ÎËÁ ÔËÏÂÓ‚ ÛÒÔÂ¯ÌÓ„Ó ‚ÌÂ‰ÂÌËfl VAS Ë ‡Ì‡ÎËÁ

ÔË˜ËÌ ÛÒÔÂı‡ VAS Ì‡ ‡Á‚Ë‚‡˛˘ÂÏÒfl ˚ÌÍÂ
– ä‡ÍËÂ Ï‡ÍÂÚËÌ„Ó‚˚Â ÒÚ‡ÚÂ„ËË ·˚ÎË Ì‡Ë·ÓÎÂÂ

˝ÙÙÂÍÚË‚Ì˚ ÔË ÔÓ‰‚ËÊÂÌËË VAS?
• é·ÂÒÔÂ˜ÂÌËÂ ÍÓÌÍÛÂÌÚÌ˚ı ÔÂËÏÛ˘ÂÒÚ‚

ÔÓÒÂ‰ÒÚ‚ÓÏ Ç‡¯Ëı ÛÒÎÛ„ Í‡Í ÒÂ‰ÒÚ‚Ó ÒÌËÊÂÌËfl
Ç‡¯Ëı ËÁ‰ÂÊÂÍ Ì‡ ÛÔ‡‚ÎÂÌËÂ ‚Á‡ËÏÓÓÚÌÓ¯ÂÌËflÏË
Ò ÍÎËÂÌÚ‡ÏË (CRM) Ë ÏËÌËÏËÁ‡ˆË˛ ÓÚÚÓÍ‡ ÍÎËÂÌÚÓ‚

• ÇÓÁÏÓÊÌÓÒÚË ‚ÌÂ‰ÂÌËfl VAS-ÒÚ‡Ú‡Â„ËË,
Ï‡ÍÒËÏËÁËÛ˛˘ÂÈ ARPU?

Kresimir Alic
Senior Analyst
IDC

11.00 ãÂ„ÍËÂ Á‡ÍÛÒÍË

11.20 ê‡Á‡·ÓÚÍ‡ Ë ÍÓÂÍÚËÓ‚Í‡ Ó·˘ÂÈ
ÒÚ‡ÚÂ„ËË VAS ‚ ÒÓÓÚ‚ÂÚÒÚ‚ËË c
Ç‡¯ËÏË ÍÓÔÓ‡ÚË‚Ì˚ÏË ˆÂÎflÏË Ë
·ÂÌ‰ËÌ„ÓÏ
• Ç˚fl‚ÎÂÌËÂ Ô·ÎÂÏ, Ò‚flÁ‡ÌÌ˚ı Ò ‡Á‡·ÓÚÍÓÈ VAS-

ÛÒÎÛ„, ÌÂ ÓÚ‡Ê‡˛˘Ëı Ç‡¯Ëı Ó·˘Ëı ·ËÁÌÂÒ-ˆÂÎÂÈ
– ìÒÚ‡Â‚¯ËÂ ÛÒÎÛ„Ë ËÎË ÛÒÎÛ„Ë, ÌÂ ÒÓÓÚ‚ÂÚÒÚ‚Û˛˘ËÂ

Á‡ÔÓÒ‡Ï ÍÎËÂÌÚÓ‚
– ëÏÂ¯Ë‚‡ÌËÂ Ï‡ÍÂÚËÌ„Ó‚˚ı Ó·‡˘ÂÌËÈ ËÁ

‡ÁÎË˜Ì˚ı Ì‡Ô‡‚ÎÂÌËÈ Ç‡¯Â„Ó ·ËÁÌÂÒ‡
• èÂÓ‰ÓÎÂÌËÂ ÓÔÂ‡ˆËÓÌÌ˚ı Ë Ó„‡ÌËÁ‡ˆËÓÌÌ˚ı

ÚÛ‰ÌÓÒÚÂÈ ‚ ˆÂÎflı Û‚ÂÎË˜ÂÌËÂ flÒÌÓÒÚË ÔË
‡Á‡·ÓÚÍÂ ÛÒÎÛ„

• àÒÒÎÂ‰Ó‚‡ÌËÂ ‚ÓÁÏÓÊÌÓÒÚÂÈ VAS Ë ÒÛ·-·ÂÌ‰Ó‚,
ÓÚÌÓÒfl˘ËıÒfl Í àÌÚÂÌÂÚ-ÒÂ‰Â, ‚ ˆÂÎflı ‡Ò¯ËÂÌËfl Ë
Û‚ÂÎË˜ÂÌËfl ÔË‚ÎÂÍ‡ÚÂÎ¸ÌÓÒÚË Ç‡¯Â„Ó ·ÂÌ‰‡

Frank Levering
Application Development Manager (Asia Pacific)
O2

12.00 èÂ‰ÓÒÚ‡‚ÎÂÌËÂ ÍÓÌÚÂÌÚ‡ Ë
ËÌÙÓÏ‡ˆËÓÌÌÓ-‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚ı ÛÒÎÛ„
‚ ÇÂÎËÍÓ·ËÚ‡ÌËË
• é·˘‡fl ÒÚÛÍÚÛ‡ web-ÔÓÚ‡Î‡, ÔÓÒ‚fl˘ÂÌÌÓ„Ó

ÔÂ‰ÓÒÚ‡‚ÎÂÌË˛ ÏÛÎ¸ÚËÏÂ‰ËÈÌ˚ı ÛÒÎÛ„ ÓÚ ÍÓÏÔ‡ÌËË
Virgin Mobile (Virgin’s Mobile Bites portal)
– íÂıÌÓÎÓ„ËË
– ñÂÌÓÓ·‡ÁÓ‚‡ÌËÂ
– èË‚ÎÂ˜ÂÌËÂ ˆÂÎÂ‚ÓÈ ÍÎËÂÌÚÛ˚

• ÄÌ‡ÎËÁ ÓÁÌ‡ÍÓÏÎÂÌËfl Ò ÍÎËÂÌÚÒÍÓÈ ·‡ÁÓÈ Ì‡¯Ëı
‡·ÓÌÂÌÚÓ‚ Ë Ëı ÔÓÙÂÒÒËÓÌ‡Î¸ÌÓÈ ÔËÌ‡‰ÎÂÊÌÓÒÚ¸˛
– ëÔÓÒ Ì‡ ‡ÁÎË˜Ì˚Â ÛÒÎÛ„Ë
– àÁÛ˜ÂÌËÂ ÍÎËÂÌÚÛ˚
– àÒÔÓÎ¸ÁÓ‚‡ÌËÂ ÍÓÌÚÂÌÚ‡ Ë ‚ÓÁÏÓÊÌÓÒÚÂÈ Á‡„ÛÁÍË

ÏÛÎ¸ÚËÏÂ‰ËÈÌÓÈ ËÌÙÓÏ‡ˆËË
• éˆÂÌÍ‡ ÛÒÔÂı‡ web-ÔÓÚ‡Î‡ “Bites”
• àÁ‚ÎÂ˜ÂÌËÂ ÛÓÍÓ‚ Ì‡ ·Û‰Û˘ÂÂ
John Conlon
Product Manager Mobile Bites
Virgin Mobile 

12.40 ã‡Ì˜

14.00 å‡ÍÒËÏËÁ‡ˆËfl ‰ÓıÓ‰ÌÓÒÚË Ô‡ÍÂÚ‡ 
VAS-ÛÒÎÛ„, ÔÂ‰ÓÒÚ‡‚ÎflÂÏ˚ı Ç‡¯ÂÈ
ÍÓÏÔ‡ÌËÂÈ
• ë‡‚ÌÂÌËÂ Ç‡¯Ëı ÛÒÎÛ„ Ò ÛÒÎÛ„‡ÏË Ç‡¯Ëı

ÍÓÌÍÛÂÌÚÓ‚ ÔÓ ÍËÚÂËflÏ ˆÂÌ˚ Ë Í‡˜ÂÒÚ‚‡
• ÇÓÒÔËflÚËÂ ÒÚÓËÏÓÒÚË ÛÒÎÛ„ Ç‡¯ËÏË ÍÎËÂÌÚ‡ÏË?
• åÓ‰ÂÎËÓ‚‡ÌËÂ ÍÎËÂÌÚÒÍËı ÔÂ‰ÔÓ˜ÚÂÌËÈ ‚ ˆÂÎflı

ÓÔÂ‰ÂÎÂÌËfl Ï‡ÍÒËÏ‡Î¸ÌÓÈ ‚ÓÁÏÓÊÌÓÒÚË ÔÓÎÛ˜ÂÌËfl
‰ÓıÓ‰‡, ‚ Á‡‚ËÒËÏÓÒÚË ÓÚ:
– ìÓ‚Ìfl ÓÚÚÓÍ‡ ÍÎËÂÌÚÓ‚ Ë ÒÚÓËÏÓÒÚË ÔË‚ÎÂ˜ÂÌËfl

ÍÎËÂÌÚÓ‚ ‰Îfl ‡ÁÎË˜Ì˚ı ˆÂÌÓ‚˚ı ÛÓ‚ÌÂÈ
– åÓ‰ÂÎÂÈ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl ÛÒÎÛ„

• äÓÏÔËÎflˆËfl Ì‡·Ó‡ VAS-ÛÒÎÛ„ ‰Îfl ˆÂÎÂ‚˚ı „ÛÔÔ
‡·ÓÌÂÌÚÓ‚ Ò ‡ÁÎË˜Ì˚ÏË ÔÓÚÂ·ÌÓÒÚflÏË Ë ‡ÁÎË˜Ì˚Ï
ÛÓ‚ÌÂÏ ÓÒ‚Â‰ÓÏÎÂÌÌÓÒÚË Ó ˆÂÌÂ
– ÅÛı„‡ÎÚÂÒÍËÈ Û˜ÂÚ ÒÔÂˆË‡Î¸Ì˚ı ÒÍË‰ÓÍ Ë

ÔÂ‰ÎÓÊÂÌËÈ ÔË ‡Á‡·ÓÚÍÂ Ç‡¯ÂÈ ÒÚ‡ÚÂ„ËË
ˆÂÌÓÓ·‡ÁÓ‚‡ÌËfl

• ÄÌ‡ÎËÁ ÂÁÛÎ¸Ú‡ÚÓ‚, ÔÓÎÛ˜ÂÌÌ˚ı Í Ì‡ÒÚÓfl˘ÂÏÛ
‚ÂÏÂÌË, Ë ÛÓÍË Ì‡ ·Û‰Û˘ÂÂ

Senior speaker to be confirmed, HP

14.40 àÒÒÎÂ‰Ó‚‡ÌËÂ ÛÒÔÂ¯Ì˚ı ÒÚ‡ÚÂ„ËÈ
ÔÂ‰ÓÒÚ‡‚ÎÂÌËfl ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı
ÔÎ‡ÚÌ˚ı ÛÒÎÛ„ ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË Ì‡
Â¯ËÓÌ‡Î¸Ì˚ı ˚ÌÍ‡ı ÒÚ‡Ì ëçÉ
Ç ‡ÏÍ‡ı ˝ÚÓ„Ó ‰ÓÍÎ‡‰‡ ·Û‰ÛÚ ÔË‚Â‰ÂÌ˚ Â‡Î¸Ì˚Â
ÔËÏÂ˚ Â‡ÎËÁ‡ˆËË ÍÛÔÌÂÈ¯Ëı ÔÓÂÍÚÓ‚ ÔÓ ‚ÌÂ‰ÂÌË˛
‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÔÎ‡ÚÌ˚ı ÛÒÎÛ„ ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË (VAS-
ÛÒÎÛ„) Ì‡ ˚ÌÍÂ åÓÎ‰Ó‚˚. Ç Í‡˜ÂÒÚ‚Â ËÎÎ˛ÒÚ‡ˆËË
‰ÓÍÎ‡‰˜ËÍ ÔÂ‰ÒÚ‡‚ËÚ fl‰ ÒÚ‡ÚÂ„Ë˜ÂÒÍËı ÂÍÓÏÂÌ‰‡ˆËÈ
ÔÓ ‡Á‡·ÓÚÍÂ ÛÒÔÂ¯ÌÓ„Ó Ô‡ÍÂÚ‡ VAS-ÛÒÎÛ„ ‚ Â„ËÓÌÂ
ëçÉ
Eugen Boico, 
Marketing And Communication Manager
Voxtel

15.20 ãÂ„ÍËÂ Á‡ÍÛÒÍË

15.40 äÎ˛˜Â‚˚Â î‡ÍÚÓ˚ ÛÒÔÂ¯ÌÓ„Ó
ÙÛÌÍˆËÓÌËÓ‚‡ÌËfl ÔÓÚ‡Î‡ ÍÓÏÔ‡ÌËË
Mbitel 
Planet – ÛÌËÍ‡Î¸Ì˚È ÏÓ·ËÎ¸Ì˚È ÔÓÚ‡Î ÍÓÏÔ‡ÌËË
Mobitel, ÍÓÚÓ˚È ËÒÔÓÎ¸ÁÛ˛Ú  50% ÍÎËÂÌÚÓ‚ Mobitel
• éÔÂ‰ÂÎÂÌËÂ Â‡Î¸ÌÓÈ ˆÂÌÌÓÒÚË ÏÓ·ËÎ¸ÌÓ„Ó ÔÓÚ‡Î‡

Ë ÛÒÎÛ„ 
• ëÓÁ‰‡ÌËÂ ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÚÂıÌÓÎÓ„ËÈ Ë ÍÓÌÚÂÌÚ‡

ÔÓÚ‡Î‡ 
• èÂÒÓÌ‡ÎËÁ‡ˆËfl Ç‡¯Â„Ó ÔÓÚ‡Î‡ ‰Îfl Û‰Ó‚ÎÂÚ‚ÓÂÌËfl

ÔÓÚÂ·ÌÓÒÚÂÈ ÍÓÌÂ˜ÌÓ„Ó ÔÓÎ¸ÁÓ‚‡ÚÂÎfl 
• ìÔ‡‚ÎÂÌËÂ ÔÓÚ‡ÎÓÏ ˜ÂÂÁ GSM, GPRS, UMTS and

WiFi 
Teodor Prosen
Assistant Director R&D
Mobitel Slovenia 

16.20 ëÓÁ‰‡ÌËÂ ÔË‚ÎÂÍ‡ÚÂÎ¸Ì˚ı
ËÌÙÓÏ‡ˆËÓÌÌÓ-‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚ı ÛÒÎÛ„
‚ ˆÂÎflı Ï‡ÍÒËÏËÁ‡ˆËË ÒÂ‰ÌÂ„Ó ‰ÓıÓ‰‡
Ì‡ ‡·ÓÌÂÌÚ‡ (ARPU)
• éÔÂ‰ÂÎÂÌËÂ ÍÎ˛˜Â‚˚ı Ù‡ÍÚÓÓ‚, ÓÔÂ‰ÂÎfl˛˘Ëı

ÔÂ‰ÔÓ˜ÚÂÌËÂ ÍÎËÂÌÚ‡ ÔÓ ÓÚÌÓ¯ÂÌË˛ Í ‡ÁÎË˜Ì˚Ï
ËÌÙÓÏ‡ˆËÓÌÌÓ-‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚Ï ÒÂ‚ËÒ‡Ï
– ä‡ÍËÂ ÛÒÎÛ„Ë Û‰Ó‚ÎÂÚ‚Ófl˛Ú ÚÂ ËÎË ËÌ˚Â

ÔÓÚÂ·ÌÓÒÚË Ë ËÌÚÂÂÒ˚ ÍÎËÂÌÚÓ‚?
– ä‡Í ˝ÚÓ ÓÚ‡Ê‡ÂÚÒfl Ì‡ ÚËÔÂ ÍÎËÂÌÚÓ‚,

ËÒÔÓÎ¸ÁÛ˛˘Ëı Í‡Ê‰Û˛ ÛÒÎÛ„Û?
• èÂ‰ÓÒÚ‡‚ÎÂÌËÂ ÚÂ·ÛÂÏÓ„Ó Ó·˙ÂÏ‡ ÍÓÌÚÂÌÚ‡ Ì‡

ÒÓÓÚ‚ÂÚÒÚ‚Û˛˘ÂÏ ÛÓ‚ÌÂ ‰Îfl Í‡Ê‰ÓÈ
ËÌÙÓÏ‡ˆËÓÌÌÓ-‡Á‚ÎÂÍ‡ÚÂÎ¸ÌÓÈ ÛÒÎÛ„Ë

• ÑËÙÙÂÂÌˆË‡Î¸ÌÓÂ ˆÂÌÓÓ·‡ÁÓ‚‡ÌËÂ
ËÌÙÓÏ‡ˆËÓÌÌÓ-‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚ı ÛÒÎÛ„ ‚ ˆÂÎflı
‚˚‰ÂÎÂÌËfl Ì‡Ë·ÓÎÂÂ Ó·ÂÒÔÂ˜ÂÌÌ˚ı ‡·ÓÌÂÌÚÓ‚
– ç‡ÒÍÓÎ¸ÍÓ Ç‡¯Ë ‡·ÓÌÂÌÚ˚ ˜Û‚ÒÚ‚ËÚÂÎ¸Ì˚ Í

ËÁÏÂÌÂÌË˛ ˆÂÌ?
– ç‡ÒÍÓÎ¸ÍÓ ÒÌËÊÂÌËÂ ˆÂÌ˚ ÔÓ‚ÎËflÂÚ Ì‡ ÒÚÂÔÂÌ¸

ËÒÔÓÎ¸ÁÓ‚‡ÌËfl VAS-ÛÒÎÛ„?
• èÓ‚˚¯ÂÌËÂ ˜‡ÒÚÓÚ˚ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl ËÌÙÓÏ‡ˆËÓÌÌÓ-

‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚ı ÛÒÎÛ„ ÒÂ‰Ë ÔÂ‰ÂÎ¸Ì˚ı
ÔÓÚÂ·ËÚÂÎÂÈ

• èÂÂÍÂÒÚÌ˚Â ÔÓ‰‡ÊË Ë ÔÂÂÍÂÒÚÌ˚È Ï‡ÍÂÚËÌ„
Ç‡¯Ëı ÛÒÎÛ„

Alexey Chuikin
Director, Business Development
Plastic Media

17.00 Late Addition Operator Speaker!
å˚ ‡‰˚ ÒÓÓ·˘ËÚ¸ Ç‡Ï Ó· Û˜‡ÒÚËË ÒÎÂ‰Û˛˘Â„Ó
‰ÓÍÎ‡‰˜ËÍ‡:
Cenk Bayrakdar
Value Added Services Director
Turkcell
ÅÓÎÂÂ ÔÓ‰Ó·ÌÓ Ì‡ Ò‡ÈÚÂ: 
www.iir-conferences.com/mobilevas

17.40 á‡ÍÎ˛˜ËÚÂÎ¸ÌÓÂ ÒÎÓ‚Ó ÇÂ‰Û˘Â„Ó 

17.50 éÍÓÌ˜‡ÌËÂ ÔÂ‚Ó„Ó ‰Ìfl
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09.30 – 12.30
èÂ‰ÓÒÚ‡‚ÎÂÌËÂ ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı MMS-ÛÒÎÛ„,
‚ÍÎ˛˜‡fl ÛÒÎÛ„Ë ÏÛÎ¸ÚËÏÂ‰ËÈÌÓÈ Ò‚flÁË
ÏÂÊ‰Û ‰‚ÛÏfl ‡·ÓÌÂÌÚ‡ÏË (person-to-person,
P2P) Ë ÏÂÊ‰Û ÔËÎÓÊÂÌËÂÏ Ë ‡·ÓÌÂÌÚÓÏ
(application-to-person, A2P), ‰Îfl ÍÓÔÓ‡ÚË‚Ì˚ı
Ë ˜‡ÒÚÌ˚ı ÍÎËÂÌÚÓ‚
ëÎÛÊ·‡ Ó·ÏÂÌ‡ ÏÛÎ¸ÚËÏÂ‰Ë‡-ÒÓÓ·˘ÂÌËflÏË (Multimedia
Messaging Service, MMS) ÔÂ‰ÓÒÚ‡ÎflÂÚ ¯ËÓÍËÂ
‚ÓÁÏÓÊÌÓÒÚË ‰Îfl ‡Á‡·ÓÚÍË ÔÓÌÚÂÌˆË‡Î¸Ì˚ı ÛÒÎÛ„ ‰Îfl
ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÓÔÂ‡ÚÓÓ‚. MMS
ËÒÔÓÎ¸ÁÓ‚‡Î‡Ò¸ ‚ Í‡˜ÂÒÚ‚Â ËÌÒÚÛÏÂÌÚ‡ ÒÓÁ‰‡ÌËfl
‰ÓıÓ‰‡ ÔË ÔÓÒÚÓÂÌËË ‡Á‚ËÚÓÈ ÒÎÛÊ·˚ ÔÂÂ‰‡˜Ë P2P-
ÒÓÓ·˘ÂÌËÈ, ‡ Ú‡ÍÊÂ ÔË ÒÓÁ‰‡ÌËË ÒÂ‰˚ Á‡„ÛÁÍË
‰ÓÔÓÎÌËÚÂÎ¸ÌÓ„Ó ÍÓÌÚÂÌÚ‡. íÂÏ ÌÂ ÏÂÌÂÂ, „Ó‚Ófl Ó
‡Á‚ËÚËË MMS-ÛÒÎÛ„, ÒÎÂ‰ÛÂÚ ÓÚÏÂÚËÚ¸, ˜ÚÓ ÒÛ˘ÂÒÚ‚ÛÂÚ
fl‰ ‚ÓÔÓÒÓ‚ Ë Á‡‰‡˜, ÚÂ·Û˛˘Ëı ‰ÓÔÓÎÌËÚÂÎ¸ÌÓ„Ó
Ó·ÒÛÊ‰ÂÌËfl:
• ä‡Í‡fl ÒÚ‡ÚÂ„Ëfl Ì‡Ë·ÓÎÂÂ ÔÓ‰ıÓ‰ËÚ ‰Îfl Ç‡¯Â„Ó

˚ÌÍ‡: P2P, A2P ËÎË Ó·Â ˝ÚË ÒÚ‡ÚÂ„ËË?
– ÄÌ‡ÎËÁ Ó·˙ÂÏ‡ ˚ÌÍ‡ Ë ‚ÓÁÏÓÊÌÓÒÚÂÈ ÔÓÎÛ˜ÂÌËfl

‰ÓıÓ‰‡ ‰Îfl ‡ÁÎË˜Ì˚ı ÛÒÎÛ„ ÚËÔ‡ P2PË A2P
• åÓ‰ÂÎËÓ‚‡ÌËÂ ËÁ‰ÂÊÂÍ Ë ‰ÓıÓ‰ÌÓÒÚË ‡ÁÎË˜Ì˚ı

ˆÂÌÓ‚˚ı Ë ÒÂ‚ËÒÌ˚ı ÒÚ‡ÚÂ„ËÈ ‰Îfl MMS
• ÄÌ‡ÎËÁ ÚÂ·Ó‚‡ÌËÈ Í Í‡˜ÂÒÚ‚Û ÛÒÎÛ„,

ÔÂ‰ÓÒÚ‡‚ÎflÂÏ˚ı ÍÓÔÓ‡ÚË‚Ì˚Ï Ë ˜‡ÒÚÌ˚Ï
ÍÎËÂÌÚ‡Ï

• êÂ¯ÂÌËÂ ÔÓ·ÎÂÏ, Ò‚flÁ‡ÌÌ˚ı Ò Ô‡‚‡ÏË Ì‡ ÏÂ‰Ë‡-
ÍÓÌÚÂÌÚ; Í‡ÍËÂ ÌÓ‚˚Â Á‡‰‡˜Ë ‚ÓÁÌËÍ‡˛Ú ‚ Ò‚flÁË Ò
‚ÌÂ‰ÂÌËÂÏ MMS-ÛÒÎÛ„?

• éˆÂÌÍ‡ ÔÂËÏÛ˘ÂÒÚ‚ Ô‡ÍÂÚËÓ‚‡ÌËfl MMS-ÛÒÎÛ„ Ò
‰Û„ËÏË ÛÒÎÛ„‡ÏË ‚ ‡ÏÍ‡ı Ç‡¯Â„Ó ÍÓÌÚÂÌÚ-ÔÓÚ‡Î‡

12.30 – 13.40  ã‡Ì˜

13.40 – 14.20
íÓ˜Í‡ ÁÂÌËfl ÓÔÂ‡ÚÓ‡ Ò‚flÁË: “íÓÌÍ‡fl
Ì‡ÒÚÓÈÍ‡” ÒÂ‰˚ Ó·ÏÂÌ‡ ÏÛÎ¸ÚËÏÂ‰Ë‡-
ÒÓÓ·˘ÂÌËflÏË ‚ ˆÂÎflı ÔÂ‰ÓÒÚ‡‚ÎÂÌËfl
‚˚ÒÓÍÓÍ‡˜ÂÒÚ‚ÂÌÌ˚ı MMS-ÛÒÎÛ„ ÍÓÌÂ˜Ì˚Ï
ÔÓÎ¸ÁÓ‚‡ÚÂÎflÏ
• ÄÌ‡ÎËÁ ÁÌ‡˜ËÏÓÒÚË Ú‡ÌÒÍÓ‰ËÓ‚‡ÌËfl
• éÔÚËÏËÁ‡ˆËflÍ Í‡˜ÂÒÚ‚‡ ÔÂ‰ÓÒÚ‡‚ÎflÂÏ˚ı MMS-

ÛÒÎÛ„ ÔÓÒÂ‰ÒÚ‚ÓÏ:
– èÓÎÛ˜ÂÌËfl ËÌÙÓÏ‡ˆËË Ó ÏÓ‰ÂÎflı

ÚÂÎÂÙÓÌÓ‚ ÍÎËÂÌÚÓ‚ (éÔÂ‰ÂÎÂÌËÂ
ìÒÚÓÈÒÚ‚‡)

– (Ä‚ÚÓÏ‡ÚË˜ÂÒÍÓÈ) ÍÓÌÙË„Û‡ˆËË ÛÒÚÓÈÒÚ‚‡
– àÁ·ÂÊ‡ÌËfl ÔÂ‰ÓÒÚ‡‚ÎÂÌËfl MMS-ÛÒÎÛ„

‡·ÓÌÂÌÚ‡Ï, ËÏÂ˛˘ËÏ ÛÒÚ‡Â‚¯ËÂ
ÚÂÎÂÙÓÌÌ˚Â ‡Ô‡‡Ú˚

– àÁÏÂÂÌËfl Í‡˜ÂÒÚ‚‡ ÔÂ‰ÓÒÚ‡‚ÎflÂÏ˚ı ÛÒÎÛ„
Bernd Mielke, Roadmap Coordinator MMS, Global Service
Platforms Development, Vodafone

14.20 – 16.40
ÄÌ‡ÎËÁ ‚ÎËflÌËfl MMS-ÛÒÎÛ„ ÔÓ ÔÂÂ‰‡˜Â
ÍÓÌÚÂÌÚ‡ Ì‡ ÒÚÛÍÚÛÛ Ç‡¯Â„Ó Ô‡ÍÂÚ‡ ÛÒÎÛ„ Ë
‚Á‡ËÏÓÓÚÌÓ¯ÂÌËfl Ò ÍÓÌÚÂÌÚ-ÔÓ‚‡È‰ÂÓÏ
• ä‡Í ÓÚÎË˜‡˛ÚÒfl MMS-ÛÒÎÛ„Ë ÓÚ WAP-ÛÒÎÛ„, Ë

Í‡ÍÓÂ ‚ÎËflÌËÂ ˝ÚÓ ÓÍ‡Á˚‚‡ÂÚ Ì‡ Ç‡¯Û
ÒÚ‡ÚÂ„Ë˛ ÔËÓ·ÂÚÂÌËfl ÍÓÌÚÂÌÚ‡?

• àÌÚÂ„‡ˆËfl MMS-ÛÒÎÛ„ ‚ ‚ ÒÚÛÍÚÛÛ Ó·˘Â„Ó
Ô‡ÍÂÚ‡ ÛÒÎÛ„ ÔÓ ÔÂÂ‰‡˜Â ÍÓÌÚÂÌÚ‡ Ç‡¯ÂÈ
ÍÓÏÔ‡ÌËË

• ç‡ÒÍÓÎ¸ÍÓ ‚ÂÎËÍ‡ ‚ÂÓflÚÌÓÒÚ¸ ÔÓ„ÎÓ˘ÂÌËfl
MMS-ÛÒÎÛ„‡ÏË ‰Û„Ëı ËÒÚÓ˜ÌËÍÓ‚ ÔÓÎÛ˜ÂÌËfl
‰ÓıÓ‰‡?

• àÒÒÎÂ‰Ó‚‡ÌËÂ ‡ÁÎË˜Ì˚ı ·ËÁÌÂÒ-ÏÓ‰ÂÎÂÈ,
‰ÓÒÚÛÔÌ˚ı ÔÓÒÂ‰ÒÚ‚ÓÏ Á‡ÍÛÁÍË
ÏÛÎ¸ÚËÏÂ‰ËÈÌÓ„Ó ÍÓÌÚÂÌÚ‡. ä‡Í ‚ÌÂ‰ÂÌËÂ ˝ÚËı
ÏÓ‰ÂÎÂÈ ÏÓÊÂÚ ÔÓ‚ÎËflÚ¸ Ì‡ Ç‡¯ ·ÂÌ‰ Ë Ç‡¯Ë
‰ÓıÓ‰˚

• ìÔ‡‚ÎÂÌËÂ ‚Á‡ËÏÓÓÚÌÓ¯ÂÌËflÏË Ò ÍÓÌÚÂÌÚ-
ÔÓ‚‡È‰Â‡ÏË

ÅÓÎÂÂ ÔÓ‰Ó·ÌÛ˛ ËÌÙÓÏ‡ˆË˛ Ó ÔÓ„‡ÏÏÂ
˝ÚÓ„Ó ‰Ìfl Ë Ó ‰ÓÍÎ‡‰˜ËÍ‡ı ÏÓÊÌÓ ÔÓÎÛ˜ËÚ¸ 
Ì‡ Ì‡¯ÂÏ web-Ò‡ÈÚÂ 
www.iir-conferences.com/mobilevas

ëÂÏËÌ‡, ÓÚÍ˚‚‡˛˘ËÈ
ÍÓÌÙÂÂÌˆË˛  –

ÔÓÌÂ‰ÂÎ¸ÌËÍ 27 Ï‡Ú‡ 2006

äÓÌÙÂÂÌˆËfl. ÑÂÌ¸ ÔÂ‚˚È – ‚ÚÓÌËÍ, 28 Ï‡Ú‡ 2006

ìÒÔÂ¯ÌÓÂ
ËÒÔÓÎ¸ÁÓ‚‡ÌËÂ Ç‡¯ÂÈ
ÍÓÏÔ‡ÌËÂÈ ÛÒÎÛ„ ÔÓ
Ó·ÏÂÌÛ ÏÛÎ¸ÚËÏÂ‰Ë‡-
ÒÓÓ·˘ÂÌËflÏË (MMS-
ÛÒÎÛ„Ë)
ÇÍÎ˛˜‡fl ÓˆÂÌÓ˜Ì˚È ‰ÓÍÎ‡‰
ÓÔÂ‡ÚÓ‡ Ò‚flÁË Vodafone
êÂ„ËÒÚ‡ˆËfl Ì‡˜ËÌ‡ÂÚÒfl ‚ 9:00. ÇÂÏfl ÔÓ‚Â‰ÂÌËfl
ÒÂÏËÌ‡‡: Ò 9:30 ‰Ó 16:40 Ò ÔÂÂ˚‚‡ÏË Ì‡ Î‡Ì˜ Ë
ÎÂ„ÍËÂ Á‡ÍÛÒÍË

Late 
Addition!
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09.00 êÂ„ËÒÚ‡ˆËfl 

09.30 ÇÒÚÛÔËÚÂÎ¸ÌÓÂ ÒÎÓ‚Ó ÇÂ‰Û˘Â„Ó

09.40 èÓ‚˚¯ÂÌËÂ Ç‡¯Ëı ‰ÓıÓ‰Ó‚ Ë
ÔÓÍ‡Á‡ÚÂÎÂÈ Û‰ÂÊ‡ÌËfl ÍÎËÂÌÚÓ‚
ÔÓÒÂ‰ÒÚ‚ÓÏ ‡Á‡·ÓÚÍË ÏÂ‰Ë‡-ÛÒÎÛ„
• éÔÂ‰ÂÎÂÌËÂ ÔË˜ËÌ ÒÓÚÛ‰ÌË˜ÂÒÚ‚‡

ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÍÓÏÔ‡ÌËÈ Ò ÍÓÏÔ‡ÌËflÏË
ÒÎÂ‰Û˛˘Ëı ÓÚ‡ÒÎÂÈ:
– ñËÙÓ‚˚Â ÏÛÎ¸ÚËÏÂ‰Ë‡ ÍÓÏÔ‡ÌËË
– ê‡‰ËÓ Ë ËÁ‰‡ÚÂÎ¸ÒÍËÈ ·ËÁÌÂÒ

• ëÓÁ‰‡ÌËÂ ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÛÒÎÛ„ ÚËÔ‡ "Premium Rate
Service”, ÓÒÌÓ‚‡ÌÌ˚ı Ì‡ ËÒÔÓÎ¸ÁÓ‚‡ÌËË ÒÚ‡Ì‰‡ÚÌ˚ı
ÒÂ‰ÒÚ‚ ÂÍÎ‡Ï˚

• á‡ÍÎ˛˜ÂÌËÂ ‰Ó„Ó‚Ó‡ ÏÂÊ‰Û ÏÂ‰Ë‡-ÍÓÏÔ‡ÌËflÏË Ë
ÓÔÂ‡ÚÓ‡ÏË Ò‚flÁË
– ìÔ‡‚ÎÂÌËÂ ‚Á‡ËÏÓÓÚÌÓ¯ÂÌËflÏË ‚ ıÓ‰Â Â‡ÎËÁ‡ˆËË

ÔÓÂÍÚ‡
– ìÒÚ‡ÌÓ‚ÎÂÌËÂ ˆÂÌ˚ Ì‡ ÛÒÎÛ„Ë Ë ‡Á‰ÂÎÂÌËÂ

‰ÓıÓ‰Ó‚
• êÂ‡Î¸Ì˚Â ÔËÏÂ˚ ÍÓÏÔ‡ÌËÈ ÅÓÎ„‡ËË Ë Â„ËÓÌ‡
• éˆÂÌÍ‡ ‚ÎËflÌËfl ËÌÚÂ‡ÍÚË‚Ì˚ı ÏÂ‰Ë‡-ÛÒÎÛ„ Ì‡

ÒÎÂ‰Û˛˘ËÂ ı‡‡ÍÚÂËÒÚËÍË ‰ÂflÚÂÎ¸ÌÓÒÚË ÏÂ‰Ë‡-
ÍÓÏÔ‡ÌËÈ Ë ÓÔÂ‡ÚÓÓ‚ Ò‚flÁË:
– ÑÓıÓ‰˚
– ì‰ÂÊ‡ÌËÂ ÍÎËÂÌÚÓ‚
– èÓÚÂ·ÎÂÌËÂ ‰Û„Ëı ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÛÒÎÛ„ ÚËÔ‡

“Premium Rate Service”
Nikolay Chakrakchiev
Head of Value Added Services
Mobiltel

10.20 E-Plus Ë Universal Music: ˝ÙÙÂÍÚË‚ÌÓÂ
Ô‡ÚÌÂÒÚ‚Ó Ó‰ÌÓÈ ËÁ Ì‡Ë·ÓÎÂÂ
‰ËÌ‡ÏË˜Ì˚ı Ì‡ˆËÓÌ‡Î¸Ì˚ı ÍÓÏÔ‡ÌËÈ Ë
ÍÓÏÔ‡ÌËÂÈ-ÎË‰ÂÓÏ „ÎÓ·‡Î¸ÌÓ„Ó ˚ÌÍ‡
• ê‡Á‡·ÓÚÍ‡ ÔÂ‰ÎÓÊÂÌËÈ Ó ÒÓÚÛ‰ÌË˜ÂÒÚ‚Â ‰Îfl

‚Î‡‰ÂÎ¸ˆÂ‚ ·ÂÌ‰Ó‚
• ìÒÚ‡ÌÓ‚ÎÂÌËÂ Ô‡ÚÌÂÒÍËı ÓÚÌÓ¯ÂÌËÈ,

ÒÔÓÒÓ·ÒÚ‚Û˛˘Ëı ÓÒÓÁÌ‡ÌË˛ ‰ÂÎÓ‚ÓÈ ÔÓÚÂ·ÌÓÒÚË Ë
‚ÓÁÏÓÊÌÓÒÚÂÈ Ô‡ÚÂÌÓ‚

• éÔÚËÏËÁ‡ˆËfl ÛÔ‡‚ÎÂÌËfl Ô‡ÚÌÂÒÍËÏË
‚Á‡ËÏÓÓÚÌÓ¯ÂÌËflÏË Ë ÒÓ„Î‡¯ÂÌËflÏË

• é·Ó˛‰ÌÓÂ ÔÓ‚˚¯ÂÌËÂ ÔÓÎÂÁÌÓÒÚË Ô‡ÚÌÂÒÍËı
ÓÚÌÓ¯ÂÌËÈ

• Ç˚‚Ó‰˚ Ë ÛÓÍË Ì‡ ·Û‰Û˘ÂÂ
Christof Fromm
Head of Content
E-Plus

11.00 ãÂ„ÍËÂ Á‡ÍÛÒÍË

11.20 ùÙÙÂÍÚË‚ÌÓÂ ‚ÓÁ‰ÂÈÒÚ‚ËÂ
ÔÓÒÂ‰ÒÚ‚ÓÏ ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÛÒÎÛ„ Ë
ÂÍÎ‡Ï˚ Ì‡ ÔÓÊËÎ˚ı ÍÎËÂÌÚÓ‚ ‚ ˆÂÎflı
ÒÚËÏÛÎËÓ‚‡ÌËfl ËÒÔÓÎ¸ÁÓ‚‡ÌËfl VAS-
ÛÒÎÛ„
• éÔÂ‰ÂÎÂÌËÂ ÔË˜ËÌ ÌÂÊÂÎ‡ÌËfl ËÒÔÓÎ¸ÁÓ‚‡Ú¸ VAS-

ÛÒÎÛ„Ë ÔÓÊËÎ˚ÏË Î˛‰¸ÏË
– çËÁÍËÈ ÛÓ‚ÂÌ¸ ‰ÓıÓ‰‡
– éÔÂ‰ÂÎÂÌÌÓÂ ÙËÁË˜ÂÒÍÓÂ ‡ÒÒÚÓÈÒÚ‚Ó 
– çÂÛÏÂÌËÂ ËÒÔÓÎ¸ÁÓ‚‡Ú¸ ÌÂ-„ÓÎÓÒÓ‚˚Â ÛÒÎÛ„Ë

• èÓËÒÍ ÍÎ˛˜Â‚˚ı ÚÂ·Ó‚‡ÌËÈ Í ÛÒÎÛ„‡Ï ÒÓ ÒÚÓÓÌ˚
ÔÓÊËÎ˚ı Î˛‰ÂÈ Ë Û‰Ó‚ÎÂÚ‚ÓÂÌËÂ ˝ÚËı ÚÂ·Ó‚‡ÌËÈ

• èÂ‰ÓÒÚ‡‚ÎÂÌËÂ ‚ÓÁÏÓÊÌÓÒÚË ÏÓÏÂÌÚ‡Î¸ÌÓÈ
Â„ËÒÚ‡ˆËË Ë ÍÓÌÚÓÎfl Á‡ ÛÒÎÛ„ÓÈ

• êÂÍÎ‡Ï‡ Ë Ï‡ÍÂÚËÌ„ ÛÒÎÛ„ ‚ Ì‡Ë·ÓÎÂÂ ÔÓ‰ıÓ‰fl˘Ëı
ÏÂÒÚ‡ı ‚ ˆÂÎflı ‰ÂÏÓÌÒÚ‡ˆËË ÛÒÎÛ„Ë

• ê‡Á‡·ÓÚÍ‡ ÒÔÓÒÓ·Ó‚ ˝ÙÙÂÍÚË‚ÌÓ„Ó Ï‡ÍÂÚËÌ„‡
ÒÂ‰Ë ÔÓÊËÎ˚ı ÍÎËÂÌÚÓ‚ ÔÓÒÂ‰ÒÚ‚ÓÏ ËÁÛÒÚÌÓÈ
ÂÍÎ‡Ï˚ Ë ÎË˜Ì˚ı ÂÍÓÏÂÌ‰‡ˆËÈ 

• ÄÌ‡ÎËÁ ÂÁÛÎ¸Ú‡ÚÓ‚ ‡Á‡·ÓÚÍË Ë Ï‡ÍÂÚËÌ„‡ ÛÒÎÛ„
‰Îfl ÔÓÊËÎ˚ı ÍÎËÂÌÚÓ‚
– ä‡Í ËÁÏÂÌËÎÒfl ı‡‡ÍÚÂ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl ‰Û„Ëı

‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÛÒÎÛ„ ÒÂ‰Ë ˝ÚÓÈ Í‡ÚÂ„ÓËË
‡·ÓÌÂÌÚÓ‚?

12.00 èÓÓ˘ÂÌËÂ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl ÏÓ·ËÎ¸Ì˚ı
VAS-ÛÒÎÛ„ ÒÂ‰Ë Í‡ÚÂ„ÓËÈ ‡·ÓÌÂÌÚÓ‚ Ò
ÌËÁÍËÏ ‰ÓıÓ‰ÓÏ
• éÔÂ‰ÂÎÂÌËÂ ÚÂÍÛ˘Ëı ÔË‚˚˜ÂÍ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl

Ï‡ÎÓÓ·ÂÒÔÂ˜ÂÌÌ˚ÏË ÔÓÎ¸ÁÓ‚‡ÚÂÎflÏË
ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÛÒÎÛ„: ÔÂÂ‰‡˜‡ „ÓÎÓÒ‡, SMS,
‰Û„ËÂ ÛÒÎÛ„Ë

• ÄÌ‡ÎËÁ ÍÎËÂÌÚÒÍËı ÚÂ·Ó‚‡ÌËÈ, ÓÚ‡Ê‡ÂÏ˚ı ‚
ËÒÔÓÎ¸ÁÓ‚‡ÌËË ÒÂ‰ÒÚ‚ ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÈ: ÏÓÊÂÏ
ÎË Ï˚ ÒÓÁ‰‡Ú¸ ÛÒÎÛ„Ë, Û‰Ó‚ÎÂÚ‚Ófl˛˘ËÂ ‰Û„ËÏ
‚‡ÊÌÂÈ¯ËÏ ÚÂ·Ó‚‡ÌËflÏ?
– àÒÔÓÎ¸ÁÓ‚‡ÌËÂ ÔËÏÂ‡ ‰Û„Ëı ÒÚ‡Ì Ò ‚˚ÒÓÍÓÈ

‰ÓÎÂÈ Ï‡ÎÓÓ·ÂÒÔÂ˜ÂÌÌ˚ı ÔÓÎ¸ÁÓ‚‡ÚÂÎÂÈ
• ç‡ÒÍÓÎ¸ÍÓ ‚ÂÎËÍ‡ ÓÎ¸ ˆÂÌ Ì‡ ÏÓ·ËÎ¸Ì˚Â ÚÂÎÂÙÓÌ˚

ÔË ‚ÌÂ‰ÂÌËË VAS-ÛÒÎÛ„ ÒÂ‰Ë Ï‡ÎÓÓ·ÂÒÔÂ˜ÂÌÌ˚ı
ÔÓÎ¸ÁÓ‚‡ÚÂÎÂÈ?

• èÓÒÚÓÂÌËÂ ÌÓ‚˚ı ÏÓ‰ÂÎÂÈ ÏÓ·ËÎ¸ÌÓ„Ó VAS-
ˆÂÌÓÓ·‡ÁÓ‚‡ÌËfl Ë ÔÎ‡ÚÂÊÂÈ ‚ ˆÂÎflı ÒÓ‰ÂÈÒÚ‚Ëfl
·ÓÎÂÂ ¯ËÓÍÓÏÛ ËÒÔÓÎ¸ÁÓ‚‡ÌË˛ SMS Ë ‰Û„Ëı ÛÒÎÛ„
– éÔÎ‡Ú‡ Ò˜ÂÚÓ‚ ÚÂÚ¸ËÏË ÎËˆ‡ÏË
– ëÚËÏÛÎËÓ‚‡ÌËÂ ÔÓ‰‡Ê Ë ÓÔÚÓ‚˚Â ÒÍË‰ÍË

Khaled Nuseibeh, Team Leader, 
Mobile Data Services, Fastlink

12.40 ã‡Ì˜

14.00 èÓ‚˚¯ÂÌËÂ ÓÒ‚Â‰ÓÏÎÂÌÌÓÒÚË Ì‡ 
ÓÒÌÓ‚Â ÛÒÔÂ¯ÌÓÈ Â‡ÎËÁ‡ˆËË MMS-ÛÒÎÛ„
ÍÓÏÔ‡ÌËË T-Mobile
• ÄÌ‡ÎËÁ ˝ÙÙÂÍÚË‚ÌÓÒÚË ˆÂÌÓ‚˚ı ÏÓ‰ÂÎÂÈ ‰Îfl

Ô‡ÍÂÚËÓ‚‡ÌÌ˚ı MMS-ÛÒÎÛ„
• ëÚËÏÛÎËÓ‚‡ÌËÂ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl P2P MMS-ÛÒÎÛ„

ÔÓÒÂ‰ÒÚ‚ÓÏ ‡ÒÒ˚ÎÍË ÔÓÁ‰‡‚ËÚÂÎ¸Ì˚ı
‚ËÚÛ‡Î¸Ì˚ı ÓÚÍ˚ÚÓÍ

• èÓ˘ÂÌËÂ ËÒÔÓÎ¸ÁÓ‚‡ÌËfl MMS-ÍÓÌÚÂÌÚ‡ ‰Îfl
‚ÁÓÒÎ˚ı
– êÂ‡Î¸Ì˚È ÔËÏÂ: MMS-ÛÒÎÛ„‡ “ó‡ÒÚÌÓÂ ÙÓÚÓ”

• êÂ‡Î¸Ì˚È ÔËÏÂ: ÌÓ‚ÓÒÚÌ˚Â MMS-ÛÒÎÛ„Ë
• á‡‚ÓÂ‚‡ÌËÂ ÎÓflÎ¸ÌÓÒÚË ÍÎËÂÌÚÓ‚ ÔÓÒÂ‰ÒÚ‚ÓÏ

ÌÓ‚ÓÒÚÌ˚ı MMS-ÒÓÓ·˘ÂÌËÈ
Shannon Skistad
Senior Content & Application Manager t-zones
T-Mobile

14.40 èÓ‚˚¯ÂÌËÂ ËÌÌÓ‚‡ˆËÓÌÌÓÈ
ÒÓÒÚ‡‚Îfl˛˘ÂÈ ‚ ‡Á‚ËÚËË
‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÔÎ‡ÚÌ˚ı ÛÒÎÛ„
ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË
• éˆÂÌÍ‡ ËÌÒÚÛÏÂÌÚÓ‚ ÒÓÁ‰‡ÌËfl ËÌÌÓ‚‡ˆËÓÌÌ˚ı VAS-

ÛÒÎÛ„
– ÑÎfl ÛÒËÎÂÌËfl ÚÂÍÛ˘Ëı ·ËÁÌÂÒ-ÏÓ‰ÂÎÂÈ
– Ç ˆÂÎflı ÒÓÁ‰‡ÌËfl ÌÓ‚˚ı Í‡Ì‡ÎÓ‚ ÔÓÎÛ˜ÂÌËfl

‰ÓıÓ‰Ó‚
– èÓ‚˚¯ÂÌËfl ÎÓflÎ¸ÌÓÒÚË ÍÎËÂÌÚÓ‚

• ÄÌ‡ÎËÁ ‚ÓÁÏÓÊÌÓÒÚÂÈ VAS-ÛÒÎÛ„ ÒÂ„Ó‰Ìfl Ë ‚
·Û‰Û˘ÂÏ
– Å˚ÚÓ‚˚Â ÔËÎÓÊÂÌËfl 
– ê‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚Â ÔËÎÓÊÂÌËfl
– éÁÌ‡ÍÓÏÎÂÌÌÓÒÚ¸ Ò ÍÓÌÚÂÍÒÚÓÏ (ÁÌ‡ÌËÂ ÍÓÌÚÂÍÒÚ‡)
– äÓÏÏÛÌ‡Î¸Ì˚Â ÛÒÎÛ„Ë

• èÓ‚˚¯ÂÌËÂ ÒÂ‰ÌÂ„Ó ‰ÓıÓ‰‡ Ì‡ ‡·ÓÌÂÌÚ‡ Ë
ÒÚËÏÛÎËÓ‚‡ÌËÂ Ï‡ÒÒÓ‚Ó„Ó ËÒÔÓÎ¸ÁÓ‚‡ÌËfl ÛÒÎÛ„
ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË

• ìÏÂÌËÂ ÓÔÂ‰ÂÎflÚ¸ ÍÓÏÏÂ˜ÂÒÍË ÛÒÔÂ¯Ì˚Â
ËÌÌÓ‚‡ˆËË

Idan Gafni, VP Business & Strategy, Oppix
VAS Consultant, Serial Entrepreneur

15.20 ãÂ„ÍËÂ Á‡ÍÛÒÍË

15.40 èÓÒÚÓÂÌËÂ ÏÓ·ËÎ¸Ì˚ı ·ËÁÌÂÒ-ÛÒÎÛ„ ‚
ˆÂÎflı ÔÓ‚˚¯ÂÌËfl ‰ÓıÓ‰Ó‚ Ë
Û‰ÂÊ‡ÌËfl ·ËÁÌÂÒ-ÍÎËÂÌÚÓ‚
• ÇÂÏÂÌÌÓÂ Â‡„ËÓ‚‡ÌËÂ Ì‡ ÍÓÔÓ‡ÚË‚Ì˚Â ÌÛÊ‰˚,

‚ÍÎ˛˜‡fl ÏÓ·ËÎ¸ÌÓÒÚ¸, ·ÂÁÓÔ‡ÒÌÓÒÚ¸ Ë ÒÂÚÂ‚ÓÈ
‰ÓÒÚÛÔ
– åÓ·ËÎ¸Ì‡fl ¯ËÓÍÓÔÓÎÓÒÌ‡fl Ò‚flÁ¸
– èÓ‰‚ËÊÂÌËÂ e-mail ÛÒÎÛ„

• àÒÒÎÂ‰Ó‚‡ÌËÂ ÚÓ„Ó, Í‡Í ˝ÚË ÛÒÎÛ„Ë ‚ÒÚ‡Ë‚‡˛ÚÒfl ‚
Ó·˘ËÈ Ô‡ÍÂÚ ·ËÁÌÂÒ-ÛÒÎÛ„, ÔÂ‰ÓÒÚ‡‚ÎflÂÏ˚ı
ÍÓÏÔ‡ÌËÂÈ mobilkom austria

• èÓ‰‚ËÊÂÌËÂ ˝ÚËı ÛÒÎÛ„ ÒÂ‰Ë ÍÓÔÓ‡ÚË‚Ì˚ı
ÍÎËÂÌÚÓ‚
– ä‡Í Ç˚ ÏÓÊÂÚÂ ÛÚÓ˜ÌËÚ¸ ÒÚÓËÏÓÒÚ¸ ˝ÚËı ÛÒÎÛ„ Û

ÍÓÏÔ‡ÌËÈ?
– ä‡ÍÓ‚˚ ·˚ÎË ÓÒÌÓ‚Ì˚Â ÔË˜ËÌ˚, ÔÓ ÍÓÚÓ˚Ï

ÍÓÏÔ‡ÌËË ÓÚÍ‡Á‡ÎËÒ¸ ÓÚ ÔÂ‰ÓÒÚ‡‚ÎÂÌËfl ˝ÚËı
ÛÒÎÛ„?

• ÄÌ‡ÎËÁ ÛÒÔÂı‡ ÏÓ·ËÎ¸ÌÓÈ ¯ËÓÍÓÔÓÎÓÒÌÓÈ Ò‚flÁË Ë
ÔÓ‰‚ËÊÂÌËÂ e-mail ‚ ÚÂÏËÌ‡ı ‚ÌÂ‰ÂÌËfl ,
ËÒÔÓÎ¸ÁÓ‚‡ÌËfl ÛÒÎÛ„, ÓÒÚ‡ ‰ÓıÓ‰‡ Ë Û‰ÂÊ‡ÌËfl
ÍÎËÂÌÚÓ‚

• àÁ‚ÎÂ˜ÂÌËÂ ÛÓÍÓ‚ ‰Îfl ‰‡Î¸ÌÂÈ¯Â„Ó ‡Á‚ËÚËfl
·ËÁÌÂÒ-ÛÒÎÛ„

Barbara Oberdorfer
Mobile Business Services Head of Product
Management
mobilkom austria

16.20 ê‡Á‚ËÚËÂ ÌÓ‚˚ı ËÒÚÓ˜ÌËÍÓ‚ ÔÓÎÛ˜ÂÌËfl
‰ÓıÓ‰‡ ÔÓÒÂ‰ÒÚ‚ÓÏ ÓÔÚÓ‚˚ı ÔÓ‰‡Ê
Ë VAS-ÛÒÎÛ„
• éÔËÒ‡ÌËÂ ÍÎ˛˜Â‚˚ı Á‡‰‡˜ ÛÔ‡‚ÎÂÌËfl

‚Á‡ËÏÓÓÚÌÓ¯ÂÌËflÏË Ò ·ËÁÌÂÒ-ÍÎËÂÌÚ‡ÏË ÍÓÏÔ‡ÌËË T-
Mobile 

• ÑÂflÚÂÎ¸ÌÓÒÚ¸ ‚ Í‡˜ÂÒÚ‚Â ÒÂÚ‚Ó„Ó ÓÔÚÓ‚Ó„Ó ÔÓ‰‡‚ˆ‡
‰Îfl ÒÔÂˆË‡ÎËÁËÓ‚‡ÌÌ˚ı ÔÓ‚‡È‰ÂÓ‚ ·ËÁÌÂÒ-ÛÒÎÛ„

• ëÓÁ‰‡ÌËÂ Ô‡ÚÌÂÒÚ‚ Ò VAS-ÔÓ‚‡È‰Â‡ÏË ‚ ˆÂÎflı
ÔÂ‰ÓÒÚ‡‚ÎÂÌËfl ÒÂÚÂ‚˚ı ÛÒÎÛ„ ˜‡ÒÚÌ˚Ï Ë ·ËÁÌÂÒ-
ÍÎËÂÌÚ‡Ï
– ë‡‚ÌÂÌËÂ ÔÂËÏÛ˘ÂÒÚ‚ ÔÂ‰ÎÓÊÂÌËfl ÛÒÎÛ„

ÚËÔ‡“white label” Ë “branded services”
• èÓ‚˚¯ÂÌËÂ ‰ÓıÓ‰Ó‚ ÓÚ ÔÂÂ‰‡˜Ë ‰‡ÌÌ˚ı

ÔÓÒÂ‰ÒÚ‚ÓÏ ÔÂ‰ÓÒÚ‡‚ÎÂÌËfl ÏÓ·ËÎ¸Ì˚ı ·ËÁÌÂÒ-
ÔËÎÓÊÂÌËÈ ‰Îfl ‚ÌÛÚÂÌÌÂ„Ó ÔÓÎ¸ÁÓ‚‡ÌËfl

• êÂ‡Î¸Ì˚È ÔËÏÂ: ÒÓ‚ÏÂÒÚÌÓÂ ÛÔ‡‚ÎÂÌËÂ Ò
ÍÓÏÔ‡ÌËÂÈ-Ô‡ÚÌÂÓÏ Â¯ÂÌËÂÏ “hosted ASP solution” 
– ä‡ÍËÂ Á‡‰‡˜Ë ‚ Ò‚flÁË Ò ˝ÚËÏ ‚ÓÁÌËÍ‡˛Ú ÔË

‡Á‡·ÓÚÍÂ ·ËÎÎËÌ„Ó‚˚ı ËÌÚÂÂÙÂÈÒÓ‚ ÍÓÏÔ‡ÌËË T-
Mobile?

• ÄÌ‡ÎËÁ ÛÒÔÂı‡ ÒÚ‡ÚÂ„ËÈ ÍÓÏÔ‡ÌËË T-Mobile
Bernhard Witzeling
Head of Partnering & OEM, Business Marketing
T-Mobile Austria

17.00 á‡ÍÎ˛˜ËÚÂÎ¸ÌÓÂ ÒÎÓ‚Ó ÇÂ‰Û˘Â„Ó

17.10 éÍÓÌ˜‡ÌËÂ ‚ÚÓÓ„Ó ‰Ìfl ÍÓÌÙÂÂÌˆËË

äÓÌÙÂÂÌˆËfl. ÑÂÌ¸ ‚ÚÓÓÈ – ÒÂ‰‡, 29 Ï‡Ú‡ 2006

á‡ÔÛÒÍ ÓÔÂ‡ÚÓÓ‚ ‚ËÚÛ‡Î¸Ì˚ı ÒÂÚÂÈ
ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË (mobile virtual network operator,
MVNO) ÒÚ‡ÌÓ‚ËÚÒfl ‚ÒÂ ·ÓÎÂÂ ‰ÂÈÒÚ‚ÂÌÌ˚Ï
ÒÔÓÒÓ·ÓÏ ÔÓ‚˚ÒËÚ¸ ‰ÓıÓ‰˚
ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÍÓÏÔ‡ÌËÈ Ë
ËÒÔÓÎ¸ÁÓ‚‡Ú¸ ÌË¯Â‚˚Â ˚ÌÍË. ä‡ÍËÂ ·ËÁÌÂÒ-
ÏÓ‰ÂÎË ·Û‰ÛÚ Ì‡Ë·ÓÎÂÂ ÛÒÔÂ¯Ì˚ÏË Ì‡
ÓÒÒËÈÒÍÓÏ ˚ÌÍÂ Ë ˚ÌÍ‡ı ÒÚ‡Ì ëçÉ? åÓ„ÛÚ
ÎË MVNO-ÓÔÂ‡ÚÓ˚ ËÒÔÓÎ¸ÁÓ‚‡Ú¸ Ô‡ÍÂÚ˚ VAS-
ÛÒÎÛ„ ‚ ˆÂÎflı ËÁ·ÂÊ‡ÌËfl ˆÂÌÓ‚˚ı ‚ÓÈÌ?
ç‡ÒÍÓÎ¸ÍÓ ÛÒÔÂ¯ÌÓ Ç˚ ÏÓÊÂÚÂ ‡‰‡ÔÚËÓ‚‡Ú¸
ˆÂÌ˚ Ë ÛÒÎÛ„Ë ‰Îfl ÓÔÂ‰ÂÎÂÌÌ˚ı ˚ÌÍÓ‚? ùÚÓÚ
ˆÂÎÂ‚ÓÈ ÒÂÏËÌ‡ ÔÓÏÓÊÂÚ Ç‡Ï ÓÒÓÁÌ‡Ú¸
‚ÓÁÏÓÊÌÓÒÚË Ë Á‡‰‡˜Ë ‡Á‚ËÚËfl Ë Ï‡ÍÂÚËÌ„‡
MVNO-ÓÔÂ‡ÚÓÓ‚ Ë ÔÂ‰Î‡„‡ÂÏ˚ı ËÏË VAS-
ÛÒÎÛ„.

êÂ„ËÒÚ‡ˆËfl Ì‡˜ËÌ‡ÂÚÒfl ‚ 9:00. ÇÂÏfl
ÔÓ‚Â‰ÂÌËfl ÒÂÏËÌ‡‡: Ò 9:30 ‰Ó 4:00 Ò
ÔÂÂ˚‚‡ÏË Ì‡ Î‡Ì˜ Ë ÎÂ„ÍËÂ Á‡ÍÛÒÍË

èÓ„‡ÏÏ‡ ÒÂÏËÌ‡‡
Ç‚Â‰ÂÌËÂ

1. ÅËÁÌÂÒ-ÒÚ‡ÚÂ„ËË MVNO: Í‡Í ÓÌË ‚ÎËfl˛Ú
Ì‡ ÒÚÛÍÚÛÛ Ô‡ÍÂÚ‡ ÛÒÎÛ„, ÔÂ‰Î‡„‡ÂÏ˚ı
Ç‡¯ÂÈ ÍÓÏÔ‡ÌËÂÈ
• éˆÂÌÍ‡ ‡ÁÎË˜Ì˚ı ÒÔÓÒÓ·Ó‚ Ë ÔË˜ËÌ

Ó„‡ÌËÁ‡ˆËË MVNO-ÓÔÂ‡ÚÓÓ‚
– ê‡Ò¯ËÂÌËÂ „ÂÓ„‡ÙËË ÔËÒÛÚÒÚ‚Ëfl MVNO-

ÓÔÂ‡ÚÓÓ‚
– ç‡˜ËÌ‡˛˘ËÈ ÓÔÂ‡ÚÓ
– ê‡¯ËÂÌËÂ ·˝Ì‰‡ ÓÔÂ‡ÚÓ‡ ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË
– é‰Ì‡ ËÁ ‡ÁÌÓ‚Ë‰ÌÓÒÚÂÈ ÛÒÎÛ„Ë ÔÓ ËÌÚÂ„‡ˆËË

ÙËÍÒËÓ‚‡ÌÌÓÈ Ë ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË
• ÄÌ‡ÎËÁ ÍÎ˛˜Â‚˚ı Ù‡ÍÚÓÓ‚, ÓÔÂ‰ÂÎfl˛˘Ëı ÛÒÔÂı

‚Â‰ÂÌËfl ·ËÁÌÂÒ‡ MVNO-ÓÔÂ‡ÚÓ‡ÏË
• ç‡ÒÍÓÎ¸ÍÓ Ô‡‚Ó‚ÓÈ ÍÎËÏ‡Ú ÔÓ‰‰ÂÊË‚‡ÂÚ

‰ÂflÚÂÎ¸ÌÓÒÚ¸ MVNO-ÓÔÂ‡ÚÓÓ‚

2. ÅÂÌ‰ËÌ„ Ë ˚ÌÓ˜ÌÓÂ ÔÓÁËˆËÓÌËÓ‚‡ÌËÂ
MVNO-ÓÔÂ‡ÚÓÓ‚
• ä‡Í Ç‡¯ ·ÂÌ‰ Ë Ï‡ÍÂÚËÌ„Ó‚‡fl ÔÓ‰‰ÂÊÍ‡

‚ÎËflÂÚ Ì‡ Ç‡¯ ˆÂÎÂ‚ÓÈ ˚ÌÓÍ
• éˆÂÌÍ‡ ÍÓÌÍÛÂÌˆËË ‚ ÒÂ‰Â

ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌ˚ı ÍÓÏÔ‡ÌËÈ,
Ó·ÒÎÛÊË‚‡˛˘Ëı ˜‡ÒÚÌ˚ı ÍÎËÂÌÚÓ‚ Ë ÒÚ‡ÚÂ„ËË
ÔÓÒÚÓÂÌËfl ˚ÌÓ˜ÌÓÈ ÌË¯Ë

• ÇÌÂ‰ÂÌËÂ ËÌÌÓ‚‡ˆËÈ ÔË ‰ÂÏÓÌÒÚ‡ˆËË Ë
ÔÂ‰ÓÒÚ‡‚ÎÂÌËË ÛÒÎÛ„

• èÓÁËˆËÓÌËÓ‚‡ÌËÂ MVNO-ÓÔÂ‡ÚÓÓ‚ ‚ Í‡˜ÂÒÚ‚Â
ÏÂ‰Ë‡- ËÎË ÌÓ‚ÓÒÚÌÓ„Ó Í‡Ì‡Î‡, ‡ Ú‡ÍÊÂ ‚
Í‡˜ÂÒÚ‚Â ÚÂÎÂÍÓÏÏÛÌËÍ‡ˆËÓÌÌÓÈ ÛÒÎÛ„Ë

3. ê‡Á‡·ÓÚÍ‡ Ë ÔÓ‰‰ÂÊ‡ÌËÂ Ô‡ÍÂÚ‡ ÛÒÎÛ„
• ìÔ‡‚ÎÂÌËÂ ‚Á‡ËÏÓÓÚÌÓ¯ÂÌËflÏË Ò

Ô‡ÚÌÂ‡ÏË ÔÓ ÔÓÒÚ‡‚ÍÂ ÛÒÎÛ„ Ë ÍÓÌÚÂÌÚ‡
• éÔÂ‰ÂÎÂÌËÂ ‚ÓÁÏÓÊÌÓÒÚÂÈ ‡Á‚ËÚËfl

ÍÓÌÚÂÌÚ‡, ÓÒÌÓ‚‡ÌÌ˚ı Ì‡ ÓˆÂÌÍÂ ÍÎËÂÌÚÒÍÓ„Ó
ÔÓ‚Â‰ÂÌËfl

4. éÔÂ‰ÂÎÂÌËÂ ˆÂÌ˚ Ì‡ ÛÒÎÛ„Ë MVNO-
ÓÔÂ‡ÚÓÓ‚
• éˆÂÌÍ‡ ÚÓ„Ó, Ì‡ÒÍÓÎ¸ÍÓ ˆÂÌÓ‚ÓÈ ÛÓ‚ÂÌ¸ Ç‡¯Ëı

ÛÒÎÛ„ Ó„‡ÌË˜ÂÌ ÒÚÛÍÚÛÓÈ ‡ÒıÓ‰Ó‚ Ë
Ô‡ÚÌÂÒÍËÏË ÒÓ„Î‡¯ÂÌËflÏË
– ìÒÎÛ„Ë ÔÂÂ‰‡˜Ë „ÓÎÓÒ‡
– SMS Ë MMS
– àÌÙÓÏ‡ˆËÓÌÌÓ-‡Á‚ÎÂÍ‡ÚÂÎ¸Ì˚Â Ë ÏÂ‰Ë‡-ÛÒÎÛ„Ë

• àÒÔÓÎ¸ÁÓ‚‡ÌËÂ ‰ËÙÙÂÂÌˆË‡ˆËË ·ÂÌ‰‡ Ë ÛÒÎÛ„ ‚
ˆÂÎflı ËÁ·ÂÊ‡ÌËfl ˆÂÌÓ‚˚ı ‚ÓÈÌ

• àÒÒÎÂ‰Ó‚‡ÌËÂ ‚‡ÊÌÓÒÚË ÛÒÚ‡ÌÓ‚ÎÂÌËfl
ÔË‚ÎÂÍ‡ÚÂÎ¸ÌÓÈ ˆÂÌ˚ Ì‡ ÏÓ·ËÎ¸Ì˚Â ÚÂÎÂÙÓÌ˚
‰Îfl ÛÒÔÂ¯ÌÓ„Ó ÔÂ‰ÎÓÊÂÌËfl ‰ÓÔÓÎÌËÚÂÎ¸Ì˚ı ÛÒÎÛ„

ëÂÏËÌ‡, Á‡Í˚‚‡˛˘ËÈ
ÍÓÌÙÂÂÌˆË˛  - ÇÚÓÌËÍ 

30 Ï‡Ú‡ 2006

ê‡Á‡·ÓÚÍ‡ Ë
Ï‡ÍÂÚËÌ„ ÛÒÎÛ„
ÓÔÂ‡ÚÓÓ‚
‚ËÚÛ‡Î¸Ì˚ı ÒÂÚÂÈ
ÏÓ·ËÎ¸ÌÓÈ Ò‚flÁË ‚
ÒÚ‡Ì‡ı ëçÉ



REGISTER NOW - 5 EASY WAYS!
5 ÒÔÓÒÓ·Ó‚ Á‡ÂÁÂ‚ËÓ‚‡Ú¸ ‰ÂÎÂ„‡ÚÒÍÓÂ ÏÂÒÚÓ

1. BY FAX/ ÔÓ Ù‡ÍÒÛ +44 20 7915 5056
2. VIA EMAIL:send full contacts to/ ÔÓ email: Ì‡ ‡‰pÂÒ registration@iir-conferences.com
3. ONLINE/ Ì‡ Ò‡ÈÚÂ: www.iir-conferences.com/mobileVAS
4. VIA TELEPHONE/ ÔÓ ÚÂÎÂÙÓÌÛ: +44 20 7915 5055
5. BY POST/ ÔÓ ÔÓ˜ÚÂ

Customer Services Manager, IIR Ltd., 29 Bressenden Place, London SW1E 5DR, UK

VENUE DETAILS 
àçîéêåÄñàü é ÉéëíàçàñÖ

To Register Please Call: +44 (0) 20 7915 5055   Fax: +44 (0) 20 7915 5056
Email: registration@iir-conferences.com   Web: www.iir-conferences.com/mobilevas

Le Royal Meridien National Hotel
15/1, bld. 1 ul. Mokhovaya
Moscow 125009
Russia
Tel: (7-495) 2587000
Fax: (7-495) 2587100

ÉÓÒÚËÌËˆ‡ "çÄñàéçÄãú"
êÓÒÒËfl åÓÒÍ‚‡
125009 ÛÎ. åÓıÓ‚‡fl 15/1, ÒÚ. 1

íÂÎ: (7-495) 2587000
î‡ÍÒ: (7-495) 2587100

Mobile Value Added Services – Russia
27th – 30th March 2006 CG2289
ÑÓÔÓÎÌËÚÂÎ¸Ì˚Â ÛÒÎÛ„Ë ÒÓÚÓ‚ÓÈ Ò‚flÁË – êÓÒÒËfl 
27 – 30 Ï‡Ú‡ 2006

3 EASY WAYS TO PAY:
3 èêéëíõï ëèéëéÅÄ éèãÄíõ:

1. BY CHEQUE: Cheques should be made payable to IIR Ltd.
Please quote your reference number CG2289 on the back of your cheque.
óÖäéå: óÂÍË ÒÎÂ‰ÛÂÚ Ç˚ÔËÒ˚‚‡Ú¸ Í ÓÔÎ‡ÚÂ Ì‡ IIR Ltd. 
èÓÊ‡ÎÛÈÒÚ‡, ÛÍ‡Á˚‚‡ÈÚÂ ÍÓ‰ Ç‡¯Â„Ó ÏÂÓÔËflÚËfl Ì‡ Ó·ÓÓÚÂ ˜ÂÍ‡.

2. BY BANK TRANSFER: .
Please make payable to Barclays Bank Plc, 54 Lombard Street, London, UK
Acct. Name: IIR Ltd. International Division – Receipt Account
Acct. No: 54320777 Sort Code: 20-00-00 Swift: BARCGB22
IBAN: GB31BARC20000054320777  (euro)
Please include the delegate name, registration number and the event code
(CG2289) in the transmission
ÅÄçäéÇëäàå èÖêÖÇéÑéå
ÔÓÒËÏ ìÍ‡Áõ‚‡Úú ÒÎÂ‰Û˛˘ËÈ ‡‰ÂÒ:
Barclays Bank plc, 54 Lombard Street, London UK
ç‡ËÏÂÌÓ‚‡ÌËÂ ÔÓÎÛ˜‡ÚÂÎfl: IIR Ltd - Receipt Account 
çÓÏÂ Ò˜ÂÚ‡: 54320777   Sort Code: 20-00-00   Swift Code: BARCGB22
IBAN: GB31BARC20000054320777 (euro)
èÓÊ‡ÎÛÈÒÚ‡, ÛÍ‡ÊËÚÂ Ù‡ÏËÎË˛ ‰ÂÎÂ„‡Ú‡, Â„ËÒÚ‡ˆËÓÌÌ˚È ÌÓÏÂ Ë ÍÓ‰
ÏÂÓÔËflÚËfl ‚ ËÌÙÓÏ‡ˆËË Ó ÔÂÂ‚Ó‰Â (CG2289)

3. BY CREDIT CARD / äêÖÑàíçéâ äÄêíé˜äéâ 
Please charge to / íËÔ Í‡ÚÓ˜ÍË � AMEX   � VISA  � MASTERCARD � DINERS 
Card Number / çÓÏÂ Í‡nÓ˜ÍË

�����������������
Name on Credit Card / î‡ÏËÎËfl Ì‡ ÍÂ‰ËÚÌÓÈ Í‡ÚÂ: 

Expiry Date / ÑÂÈÒÚ‚ËÚÂÎúÌ‡ ÑÓ   �� / ��
Your signature / Ç‡¯‡ ÔÓ‰ÔËÒ¸:    

Please note that credit cards will be debited within 7 days of your registration on the conference

DELEGATE DETAILS
àçîéêåÄñàü é ÑÖãÖÉÄíÄï

Please photocopy this form for multiple delegates/ ÑÎfl Â„ËÒÚ‡ˆËË ÌÂÒÍÓÎ¸ÍËı
ÎËˆ ÔÓÒËÏ ‡ÁÏÌÓÊËÚ¸ ‰‡ÌÌÛ˛ ÙÓÏÛ
Full Name / îàé:
Position / ‰ÓÎÊÌÓÒÚ¸:
Company Name / ÍÓÏÔ‡ÌËfl:
Business Activity / ‚Ë‰ ‰ÂflÚÂÎ¸ÌÓÒÚË:
Address / ‡‰ÂÒ:
Phone / ÚÂÎÂÙÓÌ:
Fax / Ù‡ÍÒ:
Email:
2nd Delegate / 2-ÓÈ ‰ÂÎÂ„‡Ú:
Full Name / îàé:
Position / ‰ÓÎÊÌÓÒÚ¸:
Email:
Head of Department / ÌÂÔÓÒÂ‰ÒÚ‚ÂÌÌ˚È Ì‡˜‡Î¸ÌËÍ Û˜‡ÒÚÌËÍ‡:
Full Name / îàé:
Position / ‰ÓÎÊÌÓÒÚ¸:
Email:
Booking Contact / ÍÓÌÚ‡ÍÚÌÓÂ ÎËˆÓ:
Full Name / îàé:
Position / ‰ÓÎÊÌÓÒÚ¸:
Email:

CANCELLATION POLICY / éíåÖçÄ êÖÉàëíêÄñàà à áÄåÖçõ

Confirm your CANCELLATION in writing (letter or fax) before 13 March 2006 and receive a refund less an
administrative charge of £250 per delegate.  We regret that cancellations or bookings received cannot be refunded
or credited thereafter. Substitute delegates are welcome at any time at no extra charge.  All substitutions must be
received in writing.

èÓ‰Ú‚Â‰ËÚÂ Ò‚ÓÈ éíäÄá ÔËÒ¸ÏÂÌÌÓ (ÔÓ˜ÚÓÈ ËÎË Ù‡ÍÒÓÏ) ÌÂ ÔÓÁ‰ÌÂÂ 13 Ï‡Ú‡ 2006 „., Ë ÔÓÎÛ˜ËÚÂ ‚ÓÁ‚‡Ú
ÓÔÎ‡Ú˚ Á‡ ‚˚˜ÂÚÓÏ ‡‰ÏËÌËÒÚ‡ÚË‚Ì˚ı ‡ÒıÓ‰Ó‚ ‚ ÒÛÏÏÂ £250 Ì‡ Ó‰ÌÓ„Ó ‰ÂÎÂ„‡Ú‡.  èÓÒÎÂ ˝ÚÓÈ ‰‡Ú˚, Í
ÒÓÊ‡ÎÂÌË˛, ÓÚÏÂÌ‡ Û˜‡ÒÚËfl ËÎË ·ÓÌËÓ‚‡ÌËÂ ÌÂ ÏÓ„ÛÚ ·˚Ú¸ ‚ÓÁÏÂ˘ÂÌ˚ ËÎË ÔËÌflÚ˚. ÇÁ‡ÏÂÌ ‚ Î˛·ÓÂ
‚ÂÏfl ·Û‰ÂÏ ‡‰˚ ÔËÌflÚ¸ ‰Û„Ëı Û˜‡ÒÚÌËÍÓ‚ ·ÂÁ ‰ÓÔÓÎÌËÚÂÎ¸ÌÓÈ ÓÔÎ‡Ú˚.  é ‚ÒÂı Á‡ÏÂÌ‡ı
Û˜‡ÒÚÌËÍÓ‚ ÒÎÂ‰ÛÂÚ ÔÂ‰ÛÔÂÊ‰‡Ú¸ ÔËÒ¸ÏÂÌÌÓ.

Conference Fees / êÂ„ËÒÚ‡ˆËÓÌÌ˚Â ‚ÁÌÓÒ˚ Before Before After 
Register EARLY to SAVE up to 3400 27/01/06 24/02/06 24/02/06 

Select package Code Date Fee SAVE Fee SAVE Fee
❏ All Four Days    CG2289C/W/X 27/03/06 – 

ÇÒÂ 4 ‰Ìfl ÍÓÌÙÂÂÌˆËË 30/03/06 32850 3400 33050 3200 33250

❏ Conference & MMS Services Workshop CG2289C/W 27/03/06 –  
äÓÌÙÂÂÌˆËfl Ë éÚÍ˚‚‡˛˘ËÈ ëÂÏËÌ‡ 29/03/06 32199 3300 32350 3149 32499

❏ Conference & MVNO Focus Day CG2289C/X 28/03/06 – 
äÓÌÙÂÂÌˆËfl Ë á‡Í˚‚‡˛˘ËÈ ÒÂÏËÌ‡ 30/03/06 32199 3300 32350 3149 32499  

❏ Conference Only CG2289C 28/03/06 –  
íÓÎ¸ÍÓ äÓÌÙÂÂÌˆËfl 29/03/06 31600 3100 31650 350 31700

❏ MMS Services Workshop Only CG2289W 27/03/06 
éÚÍ˚‚‡˛˘ËÈ ëÂÏËÌ‡ 3750 3100 3800 350 3850

❏ MVNO Focus Day Only CG2289X 30/03/06
á‡Í˚‚‡˛˘ËÈ ÒÂÏËÌ‡ 3750 3100 3800 350 3850

OPERATORS’ DISCOUNT AVAILABLE ON REGISTRATION FEES

All fees are quoted net of any local taxes that may be payable. Delegates resident in Russia are liable
to meet the cost of any such taxes and should account for them directly with the Russian tax
authorities.

ÇÒÂ ˆÂÌ˚ ‰‡˛ÚÒfl ·ÂÁ ÏÂÒÚÌ˚ı Ì‡ÎÓ„Ó‚, ÍÓÚÓ˚Â ÏÓ„ÛÚ ·˚Ú¸ Ì‡ÎÓÊÂÌ˚. ÑÂÎÂ„‡Ú˚,
ËÏÂ˛˘ËÂ ÏÂÒÚÓ ÊËÚÂÎ¸ÒÚ‚‡ ‚ êÓÒÒËË, ÌÂÒÛÚ ÓÚ‚ÂÚÒÚ‚ÂÌÌÓÒÚ¸ Á‡ ÛÔÎ‡ÚÛ Î˛·˚ı Ú‡ÍËı
Ì‡ÎÓ„Ó‚ Ë ‰ÓÎÊÌ˚ ÓÚ˜ËÚ˚‚‡Ú¸Òfl ÔÓ ÌËÏ ÌÂÔÓÒÂ‰ÒÚ‚ÂÌÌÓ ‚ ÓÒÒËÈÒÍËı Ì‡ÎÓ„Ó‚˚ı Ó„‡Ì‡ı.

Market Analysis  
– Russian VAS
To complement this
conference our partners,
analysts Modern
Telecommunications, are
preparing an in-depth 
analysis of the Russian Value
Added Services Market for
release in March 2006. If you
would like a copy for the
special price of 200 Euros, 
or if you would like to 
find out more, contact 
Alex Lawrence 
(alawrence@iir-conferences.com)
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