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TELEZ2 in brief

2 24 million customers in 12 countries
2 Mobile operations in 10 countries

2 Fixed broadband operations in 7 countries

2 Fixed telephony operations in Q‘tries

Our mission is to provide price-leading and
easy-to-use communications solutions

Our core services are mobile services on own
infrastructure complemented by fixed broadband

TELEZ
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TELEZ2 Russia: overview

7 More than 9.4 millions customers in 16 regions of the Russian
Federation (+33% only in 2007)

2 More than 1 billion of investments from 2001 till 2007.

7 The only service is mobile telephony based on the own
infrastructure. The market strategy is low prices

2 New 19 GSM-networks will be launched in 2009-2010. About

USD250-300 millions will be invested in new networks
”I[“O!’

development.

7 TELEZ2 has the biggest market share in 4 regions ( accordl
AC&M research in June 2008): Omsk, Chelyablnsk—
Rostov-on-Don and Voronezh.




TELEZ2 B Poccuu
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=>» 16 regions where TELEZ2
operates

. 219 new regions

NpocTo AelueBne

* POYMMHI He Npe/iocTaBAeTca B cneayloLMx pernoHax Poccuu: HYykotckui A, Espeiickan AQ,
MpKyTcKasa U MaragaHcHan o6nacti, Kamuatckui u 3abaiHansCkuid Kpas, Pecnybnuxun Bypatua u Caxa (Axytua).
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TELE2 Russia: 2Q 2008 results

2 Customer net intake — 606 000 (778 000 — in Q2 2007) subscribers
2 Net sales — USD 265 million (USD 183 million —in Q2 2007)

7 EBITDA — USD 94 million (USD — 60 million in Q2 2007)

7 EBITDA margin — 36% (33% in Q2 2007)

7 ARPU — USD 9.5 (USD 8 in Q2 2007)

TELEZ
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TELE2 Russia: 2Q 2008 results

Customer base, subs
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TELE2 Russia: 2Q 2008 results

Operating revenue, USD min
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TELE2 Russia: 2Q 2008 results

EBITDA, USD min
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TELE2 Russia: 2Q 2008 results

EBITDA margin, %
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TELE2 Russia: 2Q 2008 results
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TELEZ2 Russia: 1H 2008 results

2 Customer net intake — 925 000 (1 356 000 — in 1H 2007) subscribers
? Net sales — USD 507 million (USD 347 million —in 1H 2007)

7 EBITDA — USD178.4 million (USD 107.2 million - in 1H 2007)

7 EBITDA margin — 36% (33% in Q2 2007)

TELEZ2 subscribers in Russia — 9 458 000 people (as of June, 30, 2008)

Customer base of TELE2 Russia exceeds 50% of TELE2 AB mobile
subscribers

Net sales of TELE2 Russia exceeds 26% of net sales in mobile segments

of TELE2 AB
TELE?2
TELL
101
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TELEZ2 Russia: Forecasts and plans

Current regions

7 11 million customers in the first half of 2009
72 ARPU USD10 in longer term

7 EBITDA margin — 35-40%%

New regions
7 4 regions will be launched in 1H 2009 and 5 regions in 2H 2009

72 In 2008 OPEX are estimated at USD 8-12 million and CAPEX — at
USD 82-98 million

72 In 2009 OPEX are estimated at USD 29-33 million and

CAPEX — at USD 130-163 million _I-I I:‘)
=
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Oona obwepoccunckoro pbiHka (maun 2008)

PervioHanbHble r rnna onepaTopoB A6OHeHTOB,
one$g;opbl Py P P MJ1IH.
@ % TELE2 9,3
YpancBasbuHgpopMm 5,4
MeradooH
22% ‘ CnbupbTenexkom 4,5
CMAPTC
B (MoBonmxbe) 4,0
HCC (HuwxHun
HoBropo 2,4
2 Mo gaHHbiIM ComNews Research pon) ’
(ntoHb 2008 roga), npucyTcTBue ExaTepnHOypr-2000 1,1
pervoHarnbHbIX ONepaTopoB, B TOM HTK (BnaamsocTok) 11
yncne TELE2, ctumynupyet ’

KOHKYPEHLMIO Ha PbIHKE U BbIHYXOaeT s ‘
onepaTopoB OOMbLLION TPONKU — L - )
CYLLECTBEHHO CHMXXAaTb LIEHbl HA CBOU I B
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«TELE2 Poccusi» — HapgeXxHbIV napTHep B
peanu3auunm couuanbHbIX NporpamMmm

7 «TELE2 Poccusa» - akTuBHbIN YrieH Accoumauunm permoHarbHbIX onepaTtopoB
MobunbHon cesasn. o nHnumatmee TELEZ2 29 permoHanbHbIX KOMMaHU
3aKnoYnnmM cornawleHne o naptHepcTee ans cosgaHus cetn 3G B Poccunckon
denepauunn

7 «TELE2-CaHkT-lMeTepbypr» - naptHep CII6IYT nm. npod. boH4y-bpyesunya B
NpOEeKTax co3gaHns aNeKTPOHHON BUBNMOTEKN, a Takke 0BbydeHns, CTaXKUPOBKU
N rPaHTOBOW NOOAEPXKKM.

7 «TELE2-BopoHex» - napTHep AOMUHUCTpaumn BopoHexckon obnactm un
NCNONHUTENDb NpoekTa «lloBbileHne YPOBHS MPOHUKHOBEHUSA MODUITEHOW
cBA3n B BopoHexckon obnactny». B pesynbraTe y)xe nepBbIX 2-X neT
peanu3auum NpoekTa 9KOHOMUYHaAA U Ka4yeCTBEHHasi MOBUbHas CBA3b cTana
OOCTYMNHA XUTENAM rnpakTU4eckn scen obnacTtm, B TOM YUCrie peLleHa
npobrnema TenedoHnsauum psiga otTaaneHHbIX panoHOB.

7 «TELE2-KemepoBo» noa armgoun n npu nogaepxke AoOMUHUCTpaummn
KelvlepOBCKom obnactu NPOBENO aKLMIo «MobunbHasa nomMoLb», B pe3yanaTe
KOTOPOW AN MeCTHOW AeTCKOoM D0onbHULbI OblTo r|p|/|o6peTeH
obopyanoBaHue, cokpallatowee Cpok AUarHOCTUKN
paka C HECKOSbKNUX MEeCSLIEB 40 TPeX OHEMN.
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Cnacun6o 3a BHuUmMmaHue!

TELEZ
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