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TELE2 IN BRIEF

2 23 million customers in 11 countries
2 Mobile operations in 9 countries

7 Fixed broadband operations in 6 countries

2 Fixed telephony operations in S‘tries

Our mission is to provide price-leading and
easy-to-use communications solutions

Our core services are mobile services on own
infrastructure complemented by fixed broadband

TELEZ



e

TELE2 RUSSIA OUTLOOK

7 9 934 000 customers in 16 Russian regions (as of September, 30t)

7 The only service is mobile telephony based on the own
infrastructure. The market strategy is price-leading and easy-to-use
communication services

2 More than 1 billion of investments from 2001 till 2007.

72 New 18 GSM-networks will be launched in 2008-2010. About USD200-
300 millions will be invested in the development of new licenses
network in 2008-2009.

72 TELEZ2 has the biggest market share in 5 regions (according to
AC&M research in September 2008): Omsk, Chelyabinsk, Rostov-on-
Don, Izhevsk and Voronezh.

7 60 million population in 34 regions covering e -I I:‘)
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TELE2 Russia is:
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* POyMUHI HE NpefoCTaBnAeTcs B cheaylolmx permoHax Poccuu: Yyrotckui AO, EBpeiickas AO,
WpryTcKas U MaragaHcKan o6nacti, Kamuatckui u 3abaiHansckuin Kpas, Pecnybnukm bypatua u Caxa (Axytua).
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TELE2 RUSSIA: 3Q 2008 RESULTS

2 Customer net intake — 449 000 (631 000 — in Q3 2007) subscribers

2 Operating revenue — USD 266 million (USD 192 million — in Q3
2007) +39%

7 EBITDA — USD 95 million (USD — 64 million in Q3 2007) +48%
2 EBITDA margin — 36% (33% in Q3 2007)

2 ARPU - USD 9.08 (USD 8.15 in Q3 2007) +11%

TELEZ



STRONG ARPU IN COMBINATION WITH

CUSTOMER GROWTH
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STRONG ARPU IN COMBINATION WITH
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EBITDA MARGIN EXPANSION CONTINUES
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TELE2 RUSSIA: JAN - SEPT 2008 RESULTS

# Customer net intake — 1 374 000 (1 543 000 — in Jan-Sept 2007)
subscribers

# Operating revenue — USD 743 million (USD 529 million — in Jan-Sept
2007) +41%

2 EBITDA — USD 265 million (USD 167 million - in Jan-Sept 2007)
+59%

7 EBITDA margin — 36% (32% in Jan-Oct 2007)

TELEZ2 subscribers in Russia — 9 934 000 people _(IEI I.-‘)
(as of September, 30, 2008) +24% to Q32007 (7 99& 11 1
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TELE2 RUSSIA MARKET SHARE DYNAMICS

B TELEZ market share {ACM data
for 16 regions)

AproT Juno7 Sepl7T DecOT Marog Junoe Sepds

> TELE2 Russia is #1 in 5 regions and #2 in 5 regions of its

presence (according to AC&M, September 2008)
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TELE2 RUSSIA IN TELE2 GROUP (9M 2008)

CUSTOMER BASE

Customer base of TELE2 Russia exceeds 520/0 of
TELEZ2 AB mobile subscribers

OPERATING REVENUE

Net sales of TELE2 Russia exceeds 260/0 of net sales in

mobile segments of TELE2 AB — I-‘)
il
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KEY SUCCESS FACTORS

2 LOW PRICES STRATEGY. We're mobile discounter and this is
relevant to Russian market

7 NETWORK EXPANSION. Both on national (new licenses and
acquisitions) and local (rapid coverage growth)

7 BRIGHT AND PROVOCATIVE MARKETING COMMUNICATION. It
leads to high brand awareness and cost efficient promotion

2 HIGH-CLASS CUSTOMER SERVICE. We are #1 in customer service

2 TEAM. We have very professional team in Russia both on national

and local levels
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OUTLOOK FOR EXISTING REGIONS

NET INTAKE:

TELEZ2 will continue to add between 300 000 — 500 000 net adds per
quarter

® 11 million customers by 1H 2009

B EBITDA margin in range of 35-40 percent
B ARPU of above USD 10 in medium term
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OUTLOOK FOR NEW REGIONS

TIMING:
From 9 to 12 of 17 regions will be launched in 2009.

FINANCIAL INDICATORS

®m EBITDA break-even — in three years after commercial
launch date.

® The longer term market share should not deviate
significantly from the historic market share of TELEZ2

Russia
—— [
TELE2Z
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REGIONS LAUNCH DYNAMICS
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KRASNODAR LAUNCH 2008

REGION: Krasnodarski krai (Oct 2007) and Adygei Republic (Feb
2008)

LAUNCH TIME: by the end of 2008 (first areas)

MARKET STRATEGY: Low prices on good quality services

Cost of the mobile services fixed basket:
Krasnodar — 374 RUR / Rostov-on-Don — 365 RUR / Izhevsk — 327 RUR
Source: Comnews Research (Standard magazine, July 2008)

REGIONAL DEVELOPMENT: key cities and sea cost at the launch
and intensive network expansion after that

COMMUNICATION: Mafia advertising concept
FINANCIAL INDICATORS

B EBITDA break-even — in three years after commercial launch da
B The longer term market share should not deviate sTFI.tIIEoé,
mim

t
the historic market share of TELE2 Russia =



0ONA OBLWEPOCCUNCKOIO PbIHKA (Q3 2008)

PervoHnanbH r nnel
ble Py AOOHeHTOB,
17,4% PernoHanbHbIX
MTC MJTH.
Q 34,5% onepartopoB
MeradpoH TELE2 9,9
23.0% YpancBa3sbuH(pOpM 9,9
Bbl;ﬂgﬁg/mm CnoupbTenekom 4.7
| CMAPTC
2 MNo paHHbIM ComNews Research (Mosormkbe) 3,5
(vroHb 2008 roga), npucyTtcTeume HCC (MoBonxbe) 2.5
pernMoHanbHbIX ONepaTopoB, B TOM Yncne
TELE2, cTuMynupyeT KOHKYPEHLNIo Ha ExaTtepuHOypr-2000 1,5
PbIHKE U BblHY>XOaeT ornepaTopoB
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NMOJIOXUTEJIbHbIE TEHOAEHLUUW PbIHKA

2 B oTpacnu 3peeT noHMMaHue LienecoobpasHoCT 1 HEOOXOAUMOCTU U3MEHEHWUI B
TaKNx BaXkHbIX chepax perynmpoBaHus kKak pacnpeaeneHne un ncrnons3osaHne PY
CNeKTpa, peructpaums ceten CBA3n, NULEH3NPoBaHMe 1 Nponyck Tpaduka.

2 [locnegHue nsameHeHus B perynmposaHun PY cnekTpa:
— KOHKypcbl Ha YacTtoTbl UMTS n GSM, oxugaemble KoHKypcbl Ha WIMAX;
— Bnu3kum K ysegoMmntenbHOMY nopsigok pernctpauum POC;

— He HyXHbl oTaenbHble peweHnsa ['KPY npu ncnons3osaHnn PY nonoc HoBbiMU
POC c aHanormyHbiMm pexxmmamm paboTbl U TEXHUYECKUMU XapaKTEPUCTUKAMMU;

— TPV NPUCBOEHUN pagmo4acToT 3aaBuTenb n3basneH OT CaMOCTOATESNTbHOIO
obpalleHuns 3a IKCNepPTM30M COBMECTUMOCTM C NpaBmUTENbCTBEHHBIMU POC.

7 Y4acCTHUKK PblHKa 3aHMMaKT €OUHYIK0 MNMOo3nUnto No MHOINMM aktyalsibHbIM BOMPOCaMm,
AoBepdada npeacrasuTesibCTBO CBOUX UMHTEPECOB  OTpacliieBbliM obLWEeCTBEHHbBIM
opraHmn3auundam — 1ak 3aKkrnagblBaloTCA OCHOBbl CaMOoperynmnpoBaHuA.
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Thank you for your attention!
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